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Abstract  

This project explores the role of entrepreneurship as a key driver of innovation and economic 
growth in Ghana, focusing on how entrepreneurs contribute to job creation, technological 
advancement, and financial resilience. The study examines the historical context, institutional 
frameworks, government policies, innovation trends, and socio-economic impact of 
entrepreneurship in Ghana. It also investigates entrepreneurs' challenges and provides data-driven 
insights and recommendations for policy and practice. A mixed-method approach was adopted, 
combining literature review, theoretical analysis, and survey data from 25 entrepreneurs across 
various sectors, including technology, retail, agriculture, services, and manufacturing. The survey 
captured demographic details, motivational factors, challenges encountered, perceptions of 
government support, innovation levels, and future outlooks.  

Key findings reveal that: Young people (ages 21–30) are highly active in entrepreneurship, 
driven by income, independence, and innovation motives. There is near gender parity in 

participation, though women face more significant barriers, particularly in access to finance and 
institutional support. Many entrepreneurs report difficulties accessing finance, citing high interest 
rates, lack of collateral, and limited credit facilities. Though some benefit from training and tax 
incentives, government support is perceived as inconsistent and insufficient. Innovation is present, 
especially in tech sectors, but remains uneven across regions and industries. Despite systemic 
challenges, the entrepreneurial community in Ghana is mainly optimistic about the future. 

 The study concludes that entrepreneurship has immense potential to transform Ghana’s 
economy but requires deliberate and inclusive policy interventions. General and policy-specific 
recommendations include expanding access to affordable finance, streamlining regulatory 
frameworks, promoting inclusive entrepreneurship (especially for women and youth), and investing 
in innovation infrastructure. In sum, the project underscores the importance of entrepreneurship in 
shaping Ghana’s development trajectory and calls for sustained public-private collaboration to 
create an enabling environment where entrepreneurs can thrive and meaningfully contribute to 
national growth. 
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1.0 INTRODUCTION  

Entrepreneurship has emerged as a pivotal driver of innovation and economic growth, 

particularly in developing economies like Ghana. As global economic dynamics shift towards 

knowledge-based and innovation-driven activities, the role of entrepreneurs in transforming 

ideas into viable businesses becomes increasingly significant. In Ghana, entrepreneurship is a 

means of personal economic empowerment and a key instrument for addressing unemployment, 

fostering technological advancement, and stimulating economic development (Amankwah & 

Anim-Somuah, 2021). The entrepreneurial landscape in Ghana has evolved considerably over 

the past two decades, spurred by policy reforms, improved access to technology, and growing 

support from both the public and private sectors. Government initiatives, such as the National 

Entrepreneurship and Innovation Plan (NEIP) and the Ghana Economic Transformation Project, 

have sought to create a more conducive environment for start-ups and small enterprises (World 

Bank, 2020). These interventions aim to enhance productivity, encourage innovation, and reduce 

the nation's overdependence on traditional sectors such as agriculture and mining. 

Moreover, entrepreneurship catalyses innovation by promoting the development of new 

products, services, and business models tailored to local needs. It enables the commercialisation 

of new ideas and contributes to the diversification of the economy, making it more resilient to 

external shocks (Acs et al., 2018). In the Ghanaian context, entrepreneurs play a vital role in 

sectors ranging from agribusiness and fintech to healthcare and renewable energy, introducing 

innovative solutions to pressing social and economic challenges. Despite these advancements, 

several structural and institutional challenges persist, including limited access to finance, 

inadequate infrastructure, and gaps in entrepreneurial education and training (OECD, 2021). 

Addressing these barriers is crucial to unlocking entrepreneurship's full potential as a tool for 

sustainable development.  

This study explores the role of entrepreneurship in driving innovation and economic 

growth in Ghana, examining the mechanisms through which entrepreneurial activity contributes 

to national development. It also investigates entrepreneurs' challenges and the policy frameworks 

necessary to enhance the entrepreneurial ecosystem. By doing so, it seeks to highlight the 

strategic importance of entrepreneurship in shaping Ghana’s economic future. 

 

1.1 Background 

Entrepreneurship has long been recognised as a key driver of economic development and 

innovation. In Ghana, entrepreneurship is increasingly seen as a vital catalyst for economic 

growth, especially in light of the country’s evolving socio-economic landscape. Over the past few 

decades, the rise of small and medium-sized enterprises (SMEs) has become central to 

addressing critical challenges such as unemployment, poverty, and underdevelopment (Amoako, 

2018). With a young population and an expanding middle class, Ghana’s entrepreneurial 

ecosystem holds significant potential to foster innovation and contribute to economic 

diversification and growth. Historically, Ghana’s economy has been heavily reliant on agriculture, 

but with the advent of globalisation, new opportunities have emerged, particularly in the 

technology, manufacturing, and services sectors (Antwi & Hamza, 2015). Entrepreneurship in 

Ghana is not just about job creation but also about fostering innovation, as entrepreneurs are 

now at the forefront of adapting global technological trends and introducing novel solutions to 

local problems. Innovations in mobile technology, fintech, and agribusiness are transforming the 

landscape, and the growing number of start-ups in these sectors is evidence of an 

entrepreneurial culture that is increasingly driven by creativity and a willingness to take risks 

(Sharma, 2016). 

However, despite the promising potential, entrepreneurs in Ghana face significant 

barriers that hinder the realisation of their full potential. Access to finance remains a significant 

challenge, with many entrepreneurs struggling to secure funding from traditional financial 

institutions due to high interest rates and stringent collateral requirements (Klapper & Love, 
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2011). Moreover, systemic issues such as weak infrastructure, complex regulations, and 

insufficient government support contribute to entrepreneurs' difficulty scaling their ventures 

(Sarkodie & Owusu, 2020). The government of Ghana has implemented several initiatives to 

support entrepreneurship, such as the National Entrepreneurship and Innovation Plan (NEIP), 

which aims to promote entrepreneurship through training, funding, and mentorship (Ghana 

Ministry of Trade and Industry, 2017). International organisations like the World Bank have also 

invested in entrepreneurship development programs, recognising the sector’s potential to drive 

economic transformation (World Bank, 2020).  

In this context, this study seeks to explore the role of entrepreneurship as a catalyst for 

innovation and economic growth in Ghana. By examining the barriers to entrepreneurial growth, 

the level of innovation, and the impact of government policies, this research aims to provide 

insights into how Ghana can harness the power of entrepreneurship to foster a more sustainable 

and inclusive economy. 

 

1.2 Rationale 

The importance of entrepreneurship as a driver of economic growth and innovation 

cannot be overstated, particularly in developing economies like Ghana. Over the past decade, 

there has been a growing recognition of entrepreneurship as a key tool for economic 

diversification, poverty alleviation, and sustainable development (Sarkodie & Owusu, 2020). For 

Ghana, a country with a youthful and dynamic population, entrepreneurship has the potential 

to transform its economy by providing employment, fostering innovation, and improving 

livelihoods. However, while the entrepreneurial sector in Ghana has shown promising growth, it 

continues to face numerous challenges that undermine its potential. These challenges include 

limited access to finance, bureaucratic regulatory frameworks, gender disparities, and 

insufficient institutional support (Klapper & Love, 2011; Sharma, 2016). At the same time, the 

role of innovation remains under-explored, particularly in sectors that have the potential to 

leapfrog traditional development paths, such as technology and agribusiness (Amoako, 2018). 

Thus, understanding the complex relationship between entrepreneurship, innovation, and 

economic growth in Ghana is crucial for developing effective policies and strategies that can help 

unlock the full potential of entrepreneurs. 

 This project is motivated by the need to examine how entrepreneurship in Ghana can 

contribute to innovation and economic growth in the face of these challenges. By analysing the 

barriers and opportunities within the entrepreneurial ecosystem, the study aims to provide 

insights into how Ghana can better harness its entrepreneurial spirit to foster a more inclusive 

and sustainable economic future. Additionally, this research will explore how government 

policies, such as the National Entrepreneurship and Innovation Plan (NEIP), and institutional 

support structures can be optimised to facilitate the growth of entrepreneurial ventures, 

especially those that incorporate innovation into their business models (Ghana Ministry of Trade 

and Industry, 2017). 

 The rationale for this project is further justified by the increasing relevance of 

entrepreneurship in achieving the Sustainable Development Goals (SDGs), particularly in 

employment, innovation, and economic growth. With a young population and a growing digital 

economy, Ghana’s entrepreneurial ecosystem offers significant promise. However, without a 

deeper understanding of the challenges and drivers of innovation, Ghana risks missing out on 

growth opportunities that can emerge from a more robust and innovative entrepreneurial sector. 

In conclusion, this project focuses on Ghana to contribute to the growing body of literature on 

entrepreneurship in developing economies. The findings will be valuable for policymakers, 

entrepreneurs, and development organisations looking to strengthen the entrepreneurial 

ecosystem and promote innovation-driven economic growth in the country. 
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2.0 LITERATURE REVIEW 

2.1 Introduction 
The relationship between entrepreneurship, innovation, and economic growth has been 

extensively explored in academic literature. There is a consensus that entrepreneurship is critical 

in fostering economic development, especially in emerging economies. Scholars such as 

Schumpeter (1934) laid the theoretical foundation by highlighting the entrepreneur as an agent 

of “creative destruction,” where innovation displaces old systems and gives rise to new economic 

activities. This concept remains central to understanding the transformative power of 
entrepreneurship in modern economies. In recent years, empirical studies have reinforced that 

entrepreneurship contributes significantly to innovation and economic growth. According to Acs, 

Szerb, and Lloyd (2017), countries with dynamic entrepreneurial ecosystems experience faster 

economic growth due to the proliferation of innovative businesses. These businesses introduce 

new products, enhance productivity, and create employment opportunities. In Africa, 
entrepreneurship is viewed as a strategic pathway for economic transformation, given the 

continent’s youthful population, abundant natural resources, and untapped markets 

(Herrington & Kew, 2016). 

In Ghana, entrepreneurship has gained increasing attention as a tool for socio-economic 

advancement. The government and development partners have implemented several programs 

to boost entrepreneurial capacity, including the National Entrepreneurship and Innovation Plan 
(NEIP), the Youth Employment Agency (YEA), and initiatives by organisations like the Mastercard 

Foundation. These efforts have sought to address structural barriers such as limited access to 

credit, poor infrastructure, and low levels of business formalisation (Mensah & Benedict, 2020). 

Despite these interventions, many Ghanaian entrepreneurs operate in the informal sector, where 

challenges like unstable regulatory environments and inadequate support systems hinder growth 
(Aryeetey & Baah-Boateng, 2015). Innovation, a key outcome of entrepreneurship, is increasingly 

recognised as essential for competitiveness and economic resilience. Entrepreneurs in Ghana 

have demonstrated remarkable ingenuity, particularly in sectors such as fintech, agritech, and 

renewable energy. For instance, mobile money platforms like MTN Mobile Money and agricultural 

technologies like Farmerline have revolutionised financial inclusion and farming practices, 

respectively (Danso et al., 2022). These innovations improve service delivery, formalise economic 
activities, and enhance productivity. 

 However, the literature also points to several constraints that inhibit the full potential of 

entrepreneurship in Ghana. Access to finance remains a critical bottleneck, especially for start-

ups and small businesses. According to the World Bank (2020), only a fraction of Ghana's small 

and medium-sized enterprises (SMEs) can obtain formal financing due to high collateral 
requirements and risk aversion among lenders. Moreover, there is a gap in entrepreneurial 

education and mentorship, affecting entrepreneurial skills and business acumen (OECD, 

2021)—the lack of research and development (R&D) investment further hampers innovation-

driven entrepreneurship. Overall, the literature suggests that while entrepreneurship in Ghana 

holds significant promise for driving innovation and economic growth, its success depends on 

creating an enabling ecosystem that addresses financial, educational, infrastructural, and 
policy-related challenges. Therefore, future research and policy efforts must focus on 

strengthening institutional frameworks, enhancing access to resources, and promoting a culture 

of innovation. 

 

2.2 Historical Context of Entrepreneurship in Ghana 
Entrepreneurship in Ghana has deep historical roots. It evolved through pre-colonial, 

colonial, and post-independence eras, each contributing uniquely to the country's structure and 

the nature of entrepreneurial activity. In the pre-colonial period, entrepreneurship was largely 

informal and embedded within indigenous economic systems. Ghanaians engaged in trading, 

artisanal crafts, farming, and local manufacturing such as blacksmithing, weaving, and pottery 

(Kilson, 1974). Trade networks extended across West Africa, with markets such as Salaga and 
Kintampo acting as commercial hubs. Indigenous entrepreneurs, particularly women, were 

crucial in distributing goods such as kola nuts, salt, and textiles (Clark, 1994). The colonial era 

(1874–1957) significantly changed Ghana's entrepreneurial landscape. British colonial policies 
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favored extractive industries and export-oriented agriculture, especially cocoa production. While 

cocoa farming provided economic opportunities for local farmers and merchants, colonial 
administrative and trade structures disproportionately empowered foreign-owned firms and 

marginalised indigenous entrepreneurship (Austin, 2005). Access to credit, technology, and 

formal markets was often limited to expatriate businesses, leading to a dual economy where 

African entrepreneurs remained largely informal and under-resourced.  

During the post-independence period, Ghana’s first president, Dr. Kwame Nkrumah, 

adopted a socialist development strategy to build a state-led industrial economy. This period 
witnessed the establishment of many state-owned enterprises (SOEs) and import substitution 

industrialisation (ISI) policies (Boafo-Arthur, 1999). While these policies aimed to stimulate 

industrial growth, they inadvertently stifled private sector development and entrepreneurship by 

centralising economic control and discouraging private investment. The economic decline of the 

1970s and early 1980s, marked by inflation, unemployment, and declining productivity, 
prompted a significant policy shift. The Economic Recovery Programme (ERP) introduced in 1983, 

under the guidance of the International Monetary Fund (IMF) and World Bank, emphasised 

liberalisation, privatisation, and private sector development (Hutchful, 2002). These reforms 

revived interest in entrepreneurship as a key economic recovery and growth vehicle. Removing 

price controls, promoting small and medium-sized enterprises (SMEs), and reforming the 

financial sector created new opportunities for indigenous entrepreneurs.  
From the 1990s onwards, Ghana has experienced a renewed focus on private sector-led 

development. The government introduced several policies and programs to support 

entrepreneurship, such as the Ghana Private Sector Development Strategy (2004), Youth 

Enterprise Support (YES), and more recently, the National Entrepreneurship and Innovation Plan 

(NEIP) launched in 2017 (World Bank, 2020). These initiatives reflect a growing recognition of 
entrepreneurship's role in addressing unemployment, promoting innovation, and stimulating 

inclusive economic growth. Today, Ghana’s entrepreneurial ecosystem continues to expand, 

driven by a youthful population, digital innovation, and increased support from development 

partners. While significant progress has been made, the historical legacies of informality, limited 

access to finance, and weak infrastructure still pose challenges to fully realising 

entrepreneurship's potential in Ghana’s development trajectory. 
 

2.3 Theoretical Frameworks 
The study of entrepreneurship as a catalyst for innovation and economic growth in Ghana 

can be anchored in several theoretical frameworks that explain the dynamics between 

entrepreneurial activity, innovation, and development outcomes. These frameworks provide a 
conceptual lens for understanding how entrepreneurship influences economic transformation, 

especially in emerging economies. 

 

2.3.1 Schumpeterian Theory of Innovation and Entrepreneurship 
Joseph Schumpeter's innovation theory is one of entrepreneurship research's most 

influential theoretical foundations. Schumpeter (1934) viewed the entrepreneur as a key 
economic development agent through “creative destruction,” where new and more efficient 

products, services, and processes replace outdated ones. According to this theory, 

entrepreneurship drives economic growth by introducing innovations that disrupt existing 

markets and create new ones. In Ghana, entrepreneurs increasingly engage in innovative 

practices, particularly in the fintech, agritech, and e-commerce sectors. These innovations have 
disrupted traditional business models and expanded access to services, contributing to economic 

growth and diversification (Danso et al., 2022). 

 

2.3.2 Endogenous Growth Theory 
The endogenous growth theory, developed by economists such as Romer (1990) and Lucas 

(1988), posits that economic growth is primarily driven by internal factors such as human 
capital, innovation, and knowledge spillovers rather than external forces. This theory emphasises 

the role of investments in education, research and development (R&D), and entrepreneurship in 

sustaining long-term economic growth. 
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In applying this theory to Ghana, entrepreneurship contributes to endogenous growth by 
enhancing innovation and promoting the efficient use of resources. Entrepreneurial ventures 

often generate knowledge, improve productivity, and foster skill development—key drivers of 

sustainable economic progress in developing countries (Acs et al., 2018). 

 

2.3.3 Institutional Theory 
Institutional theory focuses on the role of formal and informal institutions—such as laws, 

regulations, norms, and culture—in shaping entrepreneurial behavior and outcomes. According 

to North (1990), institutions provide the "rules of the game" that influence how economic actors 

interact. A supportive institutional environment—characterised by property rights, access to 

finance, and efficient regulatory systems—enhances entrepreneurial performance and 

innovation. In Ghana, the institutional environment has improved in recent years through policy 
initiatives like the National Entrepreneurship and Innovation Plan (NEIP) and reforms in 

business registration processes. However, bureaucratic delays, policy inconsistencies, and weak 

enforcement mechanisms constrain entrepreneurial growth (Mensah & Benedict, 2020). 

 

2.3.4 Resource-Based View (RBV) 
The Resource-Based View (RBV) of the firm, advanced by Barney (1991), emphasises that 

the competitive advantage of a business stems from its internal resources and capabilities. For 

entrepreneurs, critical resources include financial capital, human capital, technological assets, 

and social networks. According to RBV, the ability of entrepreneurs to mobilise and deploy 

unique resources determines their capacity to innovate and compete effectively. In Ghana, many 

successful entrepreneurs leverage indigenous knowledge, community networks, and creative 
problem-solving to overcome resource limitations. These locally adapted strategies highlight the 

importance of resourcefulness in driving entrepreneurial success in resource-constrained 

environments (George et al., 2016). 

 

2.4 Government Policies and Institutional Support for Entrepreneurship in Ghana 

Government policies and institutional support play a pivotal role in shaping the 
entrepreneurial ecosystem and determining the success of entrepreneurship as a driver of 

innovation and economic growth. In Ghana, both past and present governments have 

acknowledged the importance of entrepreneurship for national development, leading to various 

policies, institutions, and programs promoting entrepreneurial activity across different sectors 

of the economy. 
 

2.4.1 National Policy Frameworks 
The National Entrepreneurship and Innovation Plan (NEIP), launched in 2017, is a major 

policy initiative that reflects the government's commitment to entrepreneurship. The NEIP is 

designed to provide integrated national support for start-ups and small businesses by offering 

access to training, funding, and mentorship. Its goal is to create jobs, foster innovation, and 
build a robust entrepreneurial ecosystem in Ghana (Ministry of Business Development, 2018). 

Through the Presidential Business Support Programme (PBSP), the NEIP has provided seed 

capital to thousands of entrepreneurs, particularly youth and women, contributing to 

employment generation and economic empowerment. Another significant framework is the 

Ghana Economic Transformation Project (GETP), supported by the World Bank. Launched in 
2020, the GETP aims to improve the business environment, support high-potential firms, and 

promote non-resource-based sectors such as manufacturing and agribusiness. The project 

emphasises innovation, skills development, and scaling small and medium-sized enterprises 

(SMEs) as engines of growth (World Bank, 2020). 

 

2.4.2 Supportive Institutions 
Several government agencies and institutions actively support entrepreneurship. The 

Ghana Enterprises Agency (GEA), formerly known as the National Board for Small Scale 

Industries (NBSSI), is a key institution responsible for the development and promotion of micro, 
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small, and medium enterprises (MSMEs). The GEA provides business advisory services, training, 

access to credit, and support for product development and market access (GEA, 2021). The Youth 
Employment Agency (YEA) also implements programs to train and employ young people in 

entrepreneurial ventures. Likewise, the Venture Capital Trust Fund (VCTF) was established to 

provide long-term capital to SMEs through investment in venture capital financing to foster 

innovation and sustainable business growth (VCTF, 2019). Moreover, the Registrar General’s 

Department (RGD) has played a role in formalising businesses by digitising the registration 

process. This reform has significantly reduced the cost and time required to start a business in 
Ghana, encouraging more entrepreneurs to formalise their operations (Doing Business Report, 

2020). 

 

2.4.3 Educational and Innovation Support 
The government has promoted entrepreneurship training in the education sector through 

initiatives like the National Entrepreneurship and Innovation Programme in Schools, which 

integrates entrepreneurship education into tertiary and vocational curricula. Additionally, 

partnerships with academic institutions and private sector incubators have fostered the growth 

of innovation hubs, such as the Kumasi Hive, iSpace Ghana, and MEST Africa, which offer co-

working spaces, mentorship, and seed funding to aspiring entrepreneurs (Mensah & Benedict, 

2020). 
 

2.4.4 Policy Challenges 
Despite these efforts, policy implementation challenges persist. Issues such as 

inconsistent funding, bureaucratic bottlenecks, limited coordination among support agencies, 

and inadequate monitoring and evaluation frameworks hinder the full impact of 
entrepreneurship support programs (OECD, 2021). Furthermore, many entrepreneurs face 

difficulty accessing affordable credit, navigating tax policies, and scaling their businesses due to 

infrastructural and market constraints. Overall, government policies and institutional support 

have created a foundational framework for promoting entrepreneurship in Ghana. While progress 

has been made, especially in increasing access to finance and formalising business operations, 

more coherent, coordinated, and inclusive policies are needed to address the evolving challenges 
faced by entrepreneurs. Strengthening institutional capacities and improving policy 

implementation will be critical to harnessing entrepreneurship's full potential as a catalyst for 

innovation and economic growth. 

 

2.5 Innovation and Technology in Ghanaian Entrepreneurship 
Innovation and technology have become pivotal in transforming Ghana's entrepreneurial 

landscape, driving economic growth and positioning the nation as a burgeoning tech hub in West 

Africa. The integration of digital solutions across various sectors has not only enhanced business 

operations but also fostered the emergence of new markets and opportunities. 

 

2.5.1 Growth of the Tech Ecosystem 
Ghana's tech ecosystem has experienced significant growth, with its valuation reaching 

approximately $2.6 billion between 2021 and 2023. This expansion is attributed to increased 

venture capital funding and successful tech exits, which average around $70 million. Accra's 

capital city has emerged as a central hub for this technological advancement, hosting numerous 

startups and innovation centers. 
 

2.5.2 Government Initiatives and Policies 
The Ghanaian government has played a crucial role in promoting innovation through 

strategic initiatives. In 2023, the Ghana Digital Acceleration Project was launched with support 

from the World Bank, securing $200 million to enhance access to technology and stimulate 

digital innovation. The proposed Ghana Innovation and Startups Act aims to create a startup-
friendly environment by offering incentives such as tax exemptions for up to eight years and 

establishing the Ghana Innovation and Startup Fund to provide financial support. 
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2.5.3 Emergence of Innovation Hubs and Accelerators 
The proliferation of innovation hubs and accelerators has nurtured entrepreneurial 

talent. Organisations like the Meltwater Entrepreneurial School of Technology (MEST) have been 

pivotal in training aspiring tech entrepreneurs and providing seed funding for startups. Since its 

inception in 2008, MEST has facilitated the launch of over 80 tech companies, contributing 

significantly to the tech ecosystem. 

 

2.5.4 Notable Innovations and Entrepreneurs 
Ghanaian entrepreneurs have been at the forefront of developing innovative solutions to 

address local challenges. Kodu Technology, for instance, has gained recognition for producing 

biodegradable sanitary pads from banana and plantain stems, aligning with sustainable 

development goals and promoting environmental conservation. Similarly, Ernestina Edem 

Appiah founded the Ghana Code Club, an initiative dedicated to teaching children computer 
programming skills and fostering a culture of technological literacy from a young age. 

 

2.5.5 Challenges and Opportunities 
Despite these advancements, challenges persist within Ghana's innovation ecosystem. 

The 2023 Global Innovation Index ranked Ghana 99th out of 123 countries, highlighting areas 

needing improvement, such as access to finance, enhancement of ICT curricula in universities, 
and increased investment in technology imports and software development. Addressing these 

challenges presents opportunities for further growth and consolidation of Ghana's position as a 

tech leader in the region. In conclusion, Ghana's synergy between innovation, technology, and 

entrepreneurship has catalysed economic development and positioned the country as a 

significant player in Africa's digital landscape. Continued support from governmental policies, 
coupled with the resilience and creativity of Ghanaian entrepreneurs, is essential to sustain this 

momentum and address existing challenges. 

 

2.6 Economic Impact of Entrepreneurship in Ghana 
Entrepreneurship is a pivotal engine for economic development in Ghana, fostering job 

creation, innovation, and overall economic growth. The entrepreneurial landscape in Ghana is 
characterised by a robust presence of small and medium-sized enterprises (SMEs), which 

significantly contribute to employment and gross domestic product (GDP). 

 

2.6.1 Contribution to Employment and GDP 
SMEs form the backbone of Ghana's economy, accounting for approximately 85% of all 

enterprises and contributing about 70% of the national GDP. This substantial presence 

underscores the critical role of entrepreneurship in providing employment opportunities and 

driving economic activity across various sectors.  

 

 

2.6.2 Job Creation and Poverty Reduction 
Entrepreneurship education and initiatives have led to significant job creation and wealth 

generation. Studies indicate that SMEs employ over 70% of Ghana's workforce, highlighting their 

role in reducing unemployment and poverty. This trend is particularly evident in urban areas, 

where entrepreneurial ventures are more concentrated. 

 
2.6.3 Innovation and Technological Advancement 

Entrepreneurs in Ghana are at the forefront of introducing innovative solutions and 

embracing technological advancements. Initiatives such as the Meltwater Entrepreneurial School 

of Technology (MEST) and the Ghana Tech Lab have been instrumental in nurturing tech 

entrepreneurs, leading to the growth of the digital economy and positioning Ghana as a hub for 

innovation in the region. 
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2.6.4 Government Initiatives and Institutional Support 
The Ghanaian government has implemented various policies and programs to support 

entrepreneurial activities. The Coronavirus Alleviation Program Business Support Scheme 

(CAPBuSS), launched in 2020, aimed to provide financial relief to micro, small, and medium 

enterprises (MSMEs) affected by the COVID-19 pandemic. This initiative underscores the 

government's commitment to sustaining entrepreneurship during challenging times.  

 

2.6.5 Challenges and Opportunities 
Despite the positive impacts, entrepreneurs in Ghana face challenges such as limited 

access to finance, inadequate infrastructure, and regulatory hurdles. Addressing these issues 

presents opportunities to enhance the entrepreneurial ecosystem, fostering sustainable 

economic growth and development. In conclusion, entrepreneurship in Ghana plays a vital role 

in driving economic growth through job creation, innovation, and significant contributions to 
GDP. Continued support and development of the entrepreneurial sector are essential for 

achieving sustainable economic advancement in the country. 

 

2.7 Case Studies of Successful Entrepreneurs in Ghana 
Entrepreneurship in Ghana has led to several success stories, highlighting the potential 

of entrepreneurial ventures to drive economic growth and showcase the impact of innovation in 
transforming industries. These case studies provide valuable insights into how Ghanaian 

entrepreneurs leverage creativity, local knowledge, and technological advancements to overcome 

challenges and succeed in a competitive environment. 

 

2.7.1 Patrick Awuah - Founder of Ashesi University 
One of the most prominent examples of successful entrepreneurship in Ghana is Patrick 

Awuah, the founder of Ashesi University. Awuah, a former Microsoft executive, returned to 

Ghana to establish an institution of higher learning that would provide world-class education 

while fostering ethical leadership. Ashesi University, founded in 2002, is now regarded as one of 

the top universities in Ghana and significantly impacts the local community. Awuah's 

entrepreneurial journey exemplifies how education can drive economic growth and innovation. 
Ashesi's model integrates practical business skills with a strong ethical framework, producing 

graduates who become industry leaders. In 2021, Ashesi University was ranked among Africa's 

top 10 most innovative universities, underscoring the institution’s contribution to Ghana’s 

development (Awuah, 2021). 

 
2.7.2 Ernestina Edem Appiah - Founder of the Ghana Code Club 

Ernestina Edem Appiah, an entrepreneur and educator, is a leading advocate for digital 

literacy in Ghana. In 2013, she founded the Ghana Code Club, an initiative to teach children 

how to code and provide them with essential skills for the digital economy. Her vision was to 

bridge the technological gap in Ghana and empower the next generation of innovators. Since its 

inception, the Ghana Code Club has reached thousands of students, primarily in underserved 
regions, promoting the idea that technology and entrepreneurship can help young people 

improve their lives. Appiah's efforts have garnered international attention, and her work 

continues to contribute significantly to the development of Ghana’s tech ecosystem, with 

students from the Ghana Code Club pursuing careers in software development, robotics, and 

digital entrepreneurship (Edem Appiah, 2020). 
 

2.7.3 Bright Simons - Innovator and Social Entrepreneur 
Bright Simons is a social entrepreneur best known for founding mPedigree, a platform 

designed to combat the problem of counterfeit medicines in Africa. Initially motivated by the 

widespread issue of fake drugs affecting millions of people in the region, Simons developed 

mPedigree to enable consumers to verify the authenticity of pharmaceutical products using their 
mobile phones. Launched in 2007, mPedigree has since expanded across several African and 

Asian countries, positively impacting public health and saving lives. Simons’s entrepreneurial 

journey highlights the potential of innovative business models to address critical social issues 
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while fostering economic development. His work has earned him numerous accolades, including 

being named one of TIME Magazine’s “100 Most Influential People” in 2019 (Simons, 2021). 
 

2.7.4 Kofi Amoabeng - Co-Founder of UT Bank 
Kofi Amoabeng co-founded UT Bank, a Ghanaian financial institution that grew rapidly 

to become one of the country’s largest private banks. Amoabeng started the bank in the early 

1990s, initially providing micro-lending services to small businesses and individuals in the 

informal sector. Over time, UT Bank expanded its services to offer corporate banking, loans, and 
investment services. Amoabeng's entrepreneurial journey highlights the power of financial 

inclusion in promoting economic growth. UT Bank became a symbol of entrepreneurship in 

Ghana by addressing a critical need in the banking sector, particularly for individuals and small 

businesses with limited access to traditional banking services. Under Amoabeng’s leadership, 

UT Bank became a major player in the Ghanaian financial industry, demonstrating the value of 
innovation in the banking sector. Although the bank was eventually sold in 2017, Amoabeng’s 

entrepreneurial legacy continues to inspire the financial sector in Ghana (Amoabeng, 2019). 

 

2.7.5 Kwaku Ofori Asamoah - Founder of KODA Group 
Kwaku Ofori Asamoah founded the KODA Group, a diversified conglomerate in Ghana 

with interests in agriculture, construction, and hospitality. Asamoah’s entrepreneurial journey 
began in the early 2000s when he saw an opportunity to use local resources to meet the growing 

demand for construction materials and agricultural products. Through strategic investments 

and a focus on sustainability, KODA Group has grown into a leading business in Ghana, 

employing hundreds of people and contributing significantly to the local economy. Kwaku Ofori 

Asamoah’s focus on innovation, market adaptability, and community development has allowed 
his company to thrive despite economic challenges. His success exemplifies how diversification 

and the application of technology can drive growth in multiple sectors (KODA Group, 2022). 

 These case studies illustrate how entrepreneurship in Ghana fosters innovation, solves 

societal challenges, and contributes to economic growth. Successful Ghanaian entrepreneurs 

are reshaping the country's economic landscape from educational institutions like Ashesi 

University to innovative tech startups and social enterprises like Pedigree. Their stories inspire 
future entrepreneurs, emphasising the importance of creativity, perseverance, and strategic 

thinking in driving sustainable development. 

 

2.8 Barriers to Entrepreneurial Growth in Ghana 
Entrepreneurship is a vital driver of economic development in Ghana, contributing 

significantly to job creation and poverty reduction. However, entrepreneurs in the country face 

several challenges that hinder the growth and sustainability of their businesses. Identifying and 

addressing these barriers is crucial for fostering a more robust entrepreneurial ecosystem. 

Limited Access to Finance: Access to adequate and affordable financing remains a 

significant obstacle for Ghanaian entrepreneurs. High interest rates and stringent collateral 

requirements often deter small and medium-sized enterprises (SMEs) from securing necessary 
funds. A study by Mohammed and Bunyaminu (2023) identified access to finance as a critical 

factor influencing SME growth in Ghana.  

Tax Burden and Regulatory Challenges: Complex tax systems and burdensome 

regulations pose additional challenges. Entrepreneurs often struggle with understanding and 

complying with tax obligations, leading to increased operational costs and, in some cases, tax 

evasion. The same study highlighted tax burden and regulatory challenges as significant barriers 
to business growth.  

Inadequate Skills and Training: A lack of relevant skills and training among entrepreneurs 

and their workforce can impede business development. Inadequate and outdated technology and 

low technical and vocational skills reduce productivity and competitiveness. This deficiency 

affects businesses' ability to innovate and meet market demands effectively.  

Limited Market Access: Access to markets is crucial for business expansion. 

Entrepreneurs often face challenges in reaching broader markets due to inadequate 
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infrastructure, logistical issues, and competition from larger firms. These limitations restrict 

revenue growth and the potential for scaling operations. 

Socio-Cultural and Psychological Factors: Cultural perceptions and societal attitudes 
towards entrepreneurship can influence entrepreneurial intentions and activities. In Ghana, 

factors such as fear of failure, stigma associated with business failure, and a preference for 

formal employment can deter individuals from pursuing entrepreneurial ventures. Psychological 

theories, such as learned helplessness, suggest that repeated exposure to financial and 

operational challenges without adequate support can lead to diminished entrepreneurial 
aspirations.  

Infrastructure Deficiencies: Inadequate infrastructure, including unreliable electricity, 

poor road networks, and limited technological access, hampers business operations. These 

deficiencies increase operational costs and reduce the efficiency of business processes, making 

it difficult for entrepreneurs to compete locally and internationally. 

Political and Economic Instability: Political and economic fluctuations can create an 

uncertain business environment. Changes in government policies, inflation, and currency 
volatility can affect business planning and investment decisions, thereby hindering 

entrepreneurial growth. 

Limited Support Networks: A lack of mentorship, networking opportunities, and support 

systems can impede the growth of entrepreneurial ventures. Support networks provide guidance, 

resources, and connections for business development and problem-solving. 

Addressing these barriers requires a multifaceted approach involving policy reforms, 
investment in education and infrastructure, and the development of supportive networks. By 

tackling these challenges, Ghana can enhance its entrepreneurial ecosystem and lead to 

sustainable economic growth and development. 

 

2.9 Gender and Youth in Entrepreneurship in Ghana 
Entrepreneurship plays a pivotal role in Ghana's economic development, offering avenues 

for employment and innovation. However, the entrepreneurial landscape is influenced by 

demographic factors, notably gender and age. Understanding female and youth entrepreneurship 

dynamics is essential for formulating policies promoting inclusive growth. 
 

2.9.1 Female Entrepreneurship in Ghana 
Ghana exhibits a notably high rate of female entrepreneurial activity. According to the 

Global Entrepreneurship Monitor, Ghana's proportion of female entrepreneurs is among the 

highest globally, highlighting women's significant role in economic activity. However, despite this 

high participation, women face distinct challenges that impede their entrepreneurial success. 

 
2.9.1 Challenges Faced by Female Entrepreneurs 

Access to Finance: Female entrepreneurs often encounter difficulties securing loans and 

financial support, limiting their capacity to expand their businesses. A study examining credit 

constraints across Sub-Saharan Africa found that lenders in Ghana tend to favor male 

entrepreneurs over females, not necessarily based on merit but possibly due to prevailing biases.  
Socio-Cultural Barriers: Deep-seated cultural norms and gender roles can restrict 

women's mobility and their ability to network, thereby hindering business growth. These societal 
expectations often place additional domestic responsibilities on women, limiting the time and 

resources they can dedicate to their enterprises.  

Representation and Empowerment: Despite legal frameworks promoting gender equality, 

women's representation in decision-making positions remains low. The Africa Gender Index 

reports that Ghana's score for women's empowerment and representation is relatively low, 

indicating a gap between policy and practice in promoting women's leadership in business.  
 

2.9.3 Youth Entrepreneurship in Ghana 
The youth demographic is a vital component of Ghana's entrepreneurial ecosystem. 

Engaging young people in entrepreneurship is crucial for addressing unemployment and 

fostering innovation. 
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2.9.4 Current Trends 
Business Ownership: A 2021 report on Ghana's Youth Business Performance and 

Sustainability Index (YBPSI) focused on businesses owned by individuals aged 18 to 35. The 
study revealed that while many youths are involved in entrepreneurship, a significant portion 

operates in the informal sector, facing challenges related to sustainability and growth.  

Barriers to Growth: Young entrepreneurs, particularly in rural areas, encounter several 

obstacles, including limited access to capital, inadequate business skills, and insufficient 

support networks. A study on barriers to youth entrepreneurship in rural Ghana highlighted 

that these challenges hinder the growth potential of youth-led businesses.  
 

2.9.5 Government Initiatives 
Recognising the potential of youth entrepreneurship, the Ghanaian government has 

implemented several programs to support young entrepreneurs. The Ghana Enterprises Agency 

(GEA) has launched initiatives targeting women and youth in micro, small, and medium 
enterprises (MSMEs), providing training, financial support, and resources to enhance business 

sustainability.  

 

2.9.6 Intersection of Gender and Youth in Entrepreneurship 
The intersection of gender and age presents unique challenges and opportunities. Young 

women entrepreneurs often face compounded barriers due to their gender and age, including 
heightened difficulties in accessing finance and navigating socio-cultural expectations. 

Addressing these intersecting challenges requires targeted policies that consider gender and 

youth-specific needs. Promoting inclusive entrepreneurship in Ghana necessitates a 

comprehensive understanding of the challenges faced by both female and youth entrepreneurs. 

While strides have been made in fostering entrepreneurial activity among these groups, 
persistent barriers hinder their full participation and success. Addressing issues such as access 

to finance, socio-cultural constraints, and representation in decision-making roles is essential 

for creating a more equitable and dynamic entrepreneurial landscape. 

 

2.10 Comparative Analysis of Entrepreneurship in Ghana and Other African Countries 
Entrepreneurship is a cornerstone for economic development across Africa, with each 

nation exhibiting unique characteristics shaped by cultural, economic, and policy influences. 

Comparing Ghana's entrepreneurial landscape with other African countries, notably Kenya and 

Nigeria, provides valuable insights into common challenges and distinctive approaches. 
 

2.10.1 Ghana vs. Kenya: Motivations and Challenges 
A study comparing Ghanaian and Kenyan entrepreneurs reveals similarities and 

differences in motivations, success factors, and challenges. Both groups are primarily driven by 

the desire to increase income and create employment for themselves. However, Ghanaian 

entrepreneurs emphasise support from family and friends and external relationship building 

more than their Kenyan counterparts. Regarding challenges, Ghanaian entrepreneurs are more 

concerned about obtaining capital, while Kenyan entrepreneurs focus more on government 
regulations and location-related issues.  

 

2.10.2 Ghana vs. Nigeria: Business Environment and Growth 
Ghana and Nigeria, both West African neighbors, exhibit contrasting entrepreneurial 

environments. Ghana outperforms Nigeria in governance, social development, and ease of doing 
business. This favorable environment in Ghana contributes to a higher density of businesses 

and potentially more sustainable growth. In contrast, Nigeria's larger market offers significant 

opportunities; however, regulatory complexities and infrastructural deficits can impede 

entrepreneurial activities.  

 

2.10.3 Ghana vs. Uganda: Access to Finance 
Access to finance remains a critical challenge for entrepreneurs across Africa. 

Comparative studies indicate that Ghanaian businesses face significant difficulties in securing 
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credit. This issue is even more pronounced in Uganda, where over 70% of women-led businesses 

operate without sufficient access to financial services, often relying on informal networks that 
lack legal protections. Such disparities highlight the need for tailored financial solutions to 

support entrepreneurial ventures in these countries. 

 

2.10.4 Policy Initiatives and Institutional Support 
Countries like Ghana have initiated programs to bolster entrepreneurship. For instance, 

the Empowering Women and Boosting Livelihoods through Agricultural Trade (EWAT) program 
aims to enhance women's participation in trade by providing training and improving access to 

finance. Similar initiatives are observed in other African nations, though the scale and 

effectiveness vary, underscoring the importance of context-specific policy interventions. While 

Ghana shares common entrepreneurial challenges with other African nations, such as access to 

finance and infrastructural deficits, it distinguishes itself through favorable governance and a 
supportive business environment. Comparative analyses with countries like Kenya, Nigeria, and 

Uganda reveal that combining cultural values, policy initiatives, and institutional support 

structures significantly influences entrepreneurial success. Addressing each country's unique 

challenges while fostering cross-border collaborations is essential for nurturing a robust and 

dynamic African entrepreneurial ecosystem. 

 
2.11 Conclusion 

The literature review has highlighted entrepreneurship's critical role in driving innovation 

and economic growth in Ghana. It is evident that entrepreneurship, particularly in the context 

of small and medium-sized enterprises (SMEs), can potentially serve as a transformative force 

for the country's economic development. The increasing number of start-ups, particularly in 
sectors like technology, agriculture, and services, underscores the growing entrepreneurial spirit 

within Ghana’s economy. These ventures contribute to job creation and facilitate innovation by 

introducing new products, services, and business models that address local and global 

challenges. 

 However, despite entrepreneurship's promising potential, several barriers hinder its 

growth. These challenges, including limited access to finance, inadequate infrastructure, 
regulatory complexities, and gender disparities, significantly impact entrepreneurs' ability to 

scale their businesses and contribute fully to the economy. The literature also indicates that 

while government policies, such as the National Entrepreneurship and Innovation Plan (NEIP), 

are designed to provide support, there is a gap between the policies’ intended impact and their 

actual outcomes in supporting entrepreneurs. 
 Furthermore, the role of innovation within Ghanaian entrepreneurship is still emerging, 

with few studies examining how technological advancements and creative problem-solving can 

propel economic growth in the country. While some entrepreneurs have successfully integrated 

innovation into their business models, the ecosystem for fostering and scaling innovation 

remains underdeveloped. 

 In conclusion, while the literature confirms the vital contribution of entrepreneurship to 
economic growth and innovation in Ghana, it also reveals significant gaps in access to resources, 

institutional support, and the level of innovation in the entrepreneurial sector. Addressing these 

gaps through targeted policies, improved access to finance, and enhanced institutional support 

will be crucial for realising the full potential of entrepreneurship as a driver of economic 

development in Ghana. Further research is needed to explore these issues in greater depth and 
to provide more nuanced recommendations for supporting entrepreneurs in their efforts to 

contribute to the nation's growth. 

 

3.0 METHODOLOGY 

3.1 Introduction  
This study adopts a mixed-methods research approach to examine the role of 

entrepreneurship as a catalyst for innovation and economic growth in Ghana. The combination 

of both qualitative and quantitative methods provides a comprehensive understanding of the 

phenomenon by capturing statistical trends and contextual insights from key stakeholders. 
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3.2 Research Design 

The study is structured as descriptive and exploratory research. The descriptive aspect 
focuses on identifying and quantifying patterns of entrepreneurial activity, while the exploratory 

component investigates how entrepreneurship contributes to innovation and broader economic 

development in the Ghanaian context. This design is appropriate because it allows for examining 

relationships between variables and exploring underlying factors influencing entrepreneurial 

success and impact. 

 
3.3 Data Collection Methods 
3.3.1 Primary Data 

Twenty-five (25) primary data were collected through semi-structured interviews and 

surveys.  A structured questionnaire was administered to 20 entrepreneurs across key 

agribusiness, technology, manufacturing, and services sectors. The survey captured data on 
entrepreneurial motivations, innovation practices, business performance, challenges, and 

perceived contributions to economic growth. Respondents were selected using purposive and 

snowball sampling techniques to ensure business size, sector, and geographical location 

diversity. Five key informants, including policymakers, representatives from entrepreneurial 

support organisations, and academic experts, were interviewed in depth. The interviews provided 

nuanced perspectives on the entrepreneurial ecosystem, innovation trends, and policy 
implications. 

 
3.3.2 Secondary Data 

Secondary data was sourced from government reports, academic journals, international 

development organisations (e.g., World Bank, OECD), and databases such as the Global 
Entrepreneurship Monitor (GEM) and the Ghana Statistical Service (GSS). These sources 

provided background data on Ghana's entrepreneurship trends, innovation indicators, and 

macroeconomic performance. 

 

3.4 Data Analysis 

Quantitative data from the survey was analysed using descriptive and inferential 
statistics, including frequency distributions and statistical software such as Excel. These 

analyses identified patterns and relationships between entrepreneurial activities and economic 

indicators such as employment creation, business growth, and innovation adoption. The 

qualitative data from the interviews was analysed using thematic analysis. Key themes were 

identified, coded, and interpreted to gain deeper insights into entrepreneurs' experiences, 
challenges, and strategies. NVivo software was used to manage and organise qualitative data. 

 

3.5 Reliability and Validity 
To ensure reliability, the questionnaire was pre-tested with a sample of 10 entrepreneurs 

and revised accordingly to eliminate ambiguity and improve clarity. Triangulation of data sources 

(interviews, surveys, and secondary data) was employed to enhance the validity and credibility 
of findings. Ethical considerations such as informed consent, confidentiality, and voluntary 

participation were also strictly observed. 

 

3.6 Limitations of the Study 
While the mixed-methods approach enhances the study's robustness, certain limitations 

exist. These include potential biases in self-reported data, limited generalizability due to the 

sample size, and constraints in accessing comprehensive national data on entrepreneurship. 

However, efforts were made to mitigate these issues through careful sampling, data triangulation, 

and rigorous analytical procedures. 

 

4.0 DATA ANALYSIS 

4.1 Introduction  
This section presents a detailed analysis of the data collected from 25 respondents in the 

term paper (capstone project) “Entrepreneurship as a Catalyst for Innovation and Economic 
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Growth in Ghana.” The study aims to uncover patterns, trends, and insights into the current 

state of entrepreneurship in the country, focusing on demographic characteristics, access to 
resources, government support, innovation levels, and future outlooks. The survey covered 

various thematic areas: age, gender, educational background, financial access, perceived 

government support, gender equity, and innovation. Understanding these variables is essential 

for assessing how entrepreneurs navigate the Ghanaian economic landscape and what factors 

hinder or enhance their capacity to innovate and contribute to economic development. 

This analysis seeks to identify the strengths and gaps within the entrepreneurial 
ecosystem by interpreting the frequencies and percentages of responses across these variables. 

The findings serve as a foundation for informed recommendations on policy interventions, 

capacity building, and inclusive strategies supporting current and aspiring entrepreneurs in 

Ghana. 

 
4.2 Age Distribution 

Most respondents (36%) fall within the 21–30 age group, indicating that youth are more 

actively engaged in entrepreneurial activities. This reflects a growing trend of young people 

exploring self-employment as a solution to unemployment and a platform for innovation. Those 

aged 31–40 also represent a significant portion (24%), suggesting that entrepreneurship remains 

viable for individuals with some career experience. Interestingly, a small but notable percentage 
(12% each) came from both older adults (41–50, 51+) and younger respondents (under 20), 

showing that entrepreneurship spans across all age groups. 

 

Category Frequency Percentage (%) 

21–30 9 36.0 

31–40 6 24.0 

41–50 3 12.0 

Under 20 3 12.0 

51+ 3 12.0 

31 - 40 1 4.0 

Table 1.1: Age Distribution 
 

4.3 Gender 
The gender distribution is relatively balanced, with 52% male and 48% female 

respondents. This near parity is encouraging and demonstrates increasing female participation 

in entrepreneurship in Ghana. However, as other data points show, women may face more 

structural challenges despite their growing numbers. 

 

Category Frequency Percentage (%) 

Male 13 52.0 

Female 12 48.0 

Table 1.2: Gender 
 
4.4 Education Level 

Respondents are primarily educated, with 48% having undergraduate degrees and 24% 

holding postgraduate qualifications. Additionally, 8% each have TVET or other forms of 

education, and a small group (4%) report specialised degrees (e.g., Postgraduate/Undergraduate 

Degrees). The data reflects the importance of formal education in equipping individuals with the 
knowledge and confidence to venture into entrepreneurship. TVET’s presence, though minimal, 

highlights the relevance of technical and vocational skills in specific sectors. 

 

Category Frequency Percentage (%) 

Undergraduate 12 48.0 

Postgraduate 6 24.0 
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TVET 2 8.0 

Other 2 8.0 

Postgraduate Degree 2 8.0 

Undergraduate Degree 1 4.0 

Table 1.3: Educational Level 
 

4.5 Finance Access 
Access to finance remains a significant barrier. 44% reported "Difficult," and 12% said 

"Very Difficult," revealing that over half of the respondents face substantial challenges in securing 

financial support. Only 12% found it "Somewhat Easy," and a tiny fraction (4%) found it "Very 

Easy." This suggests that the lack of credit facilities, collateral requirements, and high interest 

rates continue to hinder Ghana's entrepreneurial growth. 

 

Category Frequency Percentage (%) 

Difficult 11 44.0 

Neutral 6 24.0 

Very Difficult 3 12.0 

Somewhat Easy 3 12.0 

Somewhat Difficult 1 4.0 

Very Easy 1 4.0 

Table 1.4: Finance 
 

4.6 Government Supportiveness 
Only 20% of respondents believe the government is "Supportive," while a more significant 

proportion (32%) consider the support to be just "Somewhat." Alarmingly, 28% found the 

government "Not Supportive," and 12% described the support using even more negative terms 

like "Not Very Supportive" or "Not Supportive at All." This indicates a need for more targeted, 

transparent, and accessible government interventions. 

 

Category Frequency Percentage (%) 

Somewhat 8 32.0 

Not Supportive 7 28.0 

Supportive 5 20.0 

Not Very Supportive 2 8.0 

Very Supportive 1 4.0 

Somewhat Supportive 1 4.0 

Not Supportive at All 1 4.0 

Table 1.5: Government Supportiveness 
 

4.7 Gender Equity Perception 
44% of respondents felt that opportunities are "Equal", yet 36% noted that women face 

more challenges. This aligns with national discussions around female entrepreneurship and 

gender disparity in access to capital, networks, and mentorship. A small portion (4%) believes 
men face more challenges. This perception imbalance reveals persistent gender inequalities that 

require policy attention. 

Category Frequency Percentage (%) 

Equal 11 44.0 

Women More 9 36.0 

Equally Accessible 3 12.0 

Men Face More Challenges 1 4.0 

Women Face More Challenges 1 4.0 

Table 1.6: Gender Equity Perception 
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4.8 Innovation Level 
Innovation remains a key component of Ghanaian entrepreneurship. 28% rated innovation as 

"Moderate", 24% as "High", and 12% as "Very High". This shows that entrepreneurs are 

increasingly integrating innovative practices into their businesses, though more support is 

needed to push for breakthroughs. Notably, 20% rated innovation as "Low", highlighting sectors 

or regions still lagging in adopting new technologies. 

 

Category Frequency Percentage (%) 

Moderate 7 28.0 

High 6 24.0 

Low 5 20.0 

Very High 3 12.0 

Other 3 12.0 

Table 1.7: Innovation Level 
 

4.9 Future Outlook 
The majority (36%) of respondents remain "Optimistic" about their entrepreneurial future, 

while 32% are "Neutral." Despite challenges, this optimism underscores entrepreneurs' resilience 
and determination. Only 16% are "Pessimistic," and just 4% are "Very Pessimistic," indicating 

relatively low levels of discouragement. This positive outlook is a strong indicator of the potential 

for long-term growth if the right support structures are in place. 

 

Category Frequency Percentage (%) 

Optimistic 9 36.0 

Neutral 8 32.0 

Pessimistic 4 16.0 

Very Optimistic 3 12.0 

Very Pessimistic 1 4.0 

Table 1.7: Future Outlook 
 

Overall, the analysis shows that young, educated individuals are actively participating in 

entrepreneurship, women are increasingly involved, but still face challenges, innovation is 

embraced by many but unevenly distributed, access to finance and inconsistent government 

support remain significant hurdles, and despite obstacles, there is a strong sense of optimism 

among entrepreneurs. This data provides essential insights into where policy, institutional 

support, and interventions should be directed to harness the full potential of entrepreneurship 
for innovation and economic growth in Ghana. 

 

5.0 CONCLUSIONS 

5.1 Introduction  
Entrepreneurship drives innovation, reduces unemployment, and accelerates economic 

growth in developed and developing nations. In Ghana, the entrepreneurial landscape is evolving 

rapidly, with an increasing number of individuals turning to entrepreneurship as a viable 

solution to economic challenges and job scarcity. This project explores how entrepreneurship 

functions as a catalyst for innovation and economic development in Ghana, examining both the 
enabling factors and systemic barriers. 

The study draws on historical, theoretical, and empirical perspectives to analyse 

Ghanaian entrepreneurs' contributions to the country’s socioeconomic transformation. It 

evaluates the role of government policies, institutional support, gender and youth inclusion, and 

technological innovation. Using survey data from 25 respondents and relevant case studies, the 

term paper provides insights into entrepreneurs' lived experiences, challenges, and aspirations 
across various sectors. 

https://dx.doi.org/10.4314/dasjr.v10i4.2
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5.2 Findings 
The key findings from the term paper are as follows: 

▪ Youth Dominance: A significant portion of Ghana’s entrepreneurs fall within the 21–30 

age bracket, reflecting high interest among the youth to create jobs and innovate. 

 

▪ Gender Representation: There is near parity between male and female entrepreneurs, 

although women still face disproportionate challenges in access to finance and support. 

 

▪ Finance is a Major Barrier: Most respondents reported access to finance as "difficult" or 

"very difficult." Collateral requirements, high interest rates, and limited credit facilities 

hinder growth. 

 

▪ Government Support is Inconsistent: While some entrepreneurs acknowledge receiving 

training and tax incentives, many view government support as inadequate or poorly 

structured. 

 
▪ Innovation exists but is Uneven: Entrepreneurs show moderate to high levels of 

innovation, especially in tech-related sectors. However, traditional sectors like agriculture 

still struggle to adopt modern methods. 

 

▪ Positive Future Outlook: Despite existing challenges, many entrepreneurs remain 

optimistic about the future, underlining the resilience and drive within Ghana’s 
entrepreneurial ecosystem. 

 

5.3 Conclusions 
Entrepreneurship in Ghana is increasingly becoming a crucial driver of innovation and 

economic resilience. The study highlights that while entrepreneurial efforts are visible across 

different age groups and sectors, the ecosystem still faces critical financial, infrastructure, and 
government support limitations. Furthermore, innovation is not equally distributed, and gender 

disparities persist despite growing female participation. 

 Nonetheless, the data demonstrates that entrepreneurs remain hopeful and motivated, 

an essential ingredient for long-term national development. Addressing systemic barriers and 

implementing inclusive, well-targeted policies will be vital in unlocking the full potential of 
entrepreneurship in Ghana. 

 

5.4 General Recommendations 
▪ Expand Entrepreneurial Education: Integrate entrepreneurship training at all levels of 

education to nurture entrepreneurial thinking from an early age. 

 
▪ Enhance Infrastructure: Provide reliable electricity, internet, and transport systems to 

support small business operations. 

 

▪ Promote Inclusive Ecosystems: Create spaces for women, youth, and marginalised groups 

to access business resources and networks. 

 

▪ Encourage Public-Private Partnerships: Leverage the strength of both sectors to fund 
innovation and incubate start-ups. 

 

5.5 Policy Recommendations 
▪ Access to Finance: Establish special loan schemes with low interest rates for start-ups, 

especially targeting youth and women. Remove or reduce collateral requirements for small 

businesses. 

https://dx.doi.org/10.4314/dasjr.v10i4.2
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▪ Tax Incentives and Regulatory Support: Streamline business registration processes and 

offer tax holidays or exemptions for new ventures in priority sectors like tech, 
agribusiness, and manufacturing. 

 

▪ Capacity Building and Mentorship: Fund national training programs and mentorship 

initiatives in collaboration with universities, private firms, and NGOs. 
 

▪ Support Innovation Hubs: Invest in tech parks, business incubators, and innovation labs 

in urban and rural areas to spur local solutions to local problems. 

 

▪ Data and Monitoring: Establish a national entrepreneurship observatory to track policy 

performance, challenges, and impact over time. 
 

5.6 Final Thoughts 
Entrepreneurship remains one of Ghana’s most powerful tools for transforming its 

economy and society. As the country grapples with unemployment, inequality, and economic 

diversification, supporting entrepreneurial growth is desirable and necessary. By addressing 

structural barriers and fostering a culture of innovation, Ghana can harness its people's energy, 
creativity, and resilience to build a more inclusive and prosperous future. This project has shown 

that while the path is complex, the potential of Ghanaian entrepreneurship is immense and 

worth every investment. 
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