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Abstract 
 

This study examines the utilization of WhatsApp status updates for online marketing-
entertainment, analysing business owners' and consumer responses to product-related 
content shared on the platform. Findings indicate a strong correlation between viewing 
product posts on WhatsApp and subsequent purchasing decisions. Respondents 
emphasized the critical need for detailed product information and reliable quality. 
Furthermore, content incorporating music and visual effects was deemed most effective 
at capturing attention. This research reveals that shared product statuses enhance 
connections between individuals, foster positive reactions due to enjoyable content, and 
offer businesses a cost-effective marketing opportunity. The study underscores the 
importance of entertaining captions, engaging visuals, and mood-inspiring music for 
heightened audience engagement. The findings highlight the symbiotic relationship 
between entertainment and marketing on WhatsApp, stressing the need for product 
quality, transparency, and trust for sustainable business growth. 
 
Keywords: Actor-entertainment, Audience engagement, Online marketing 
entertainment, WhatsApp status. 
 
Introduction 
Theatre is a form of entertainment, and entertainment as a whole aim to provide pleasure 
and relaxation for its viewers. With the advancements in technology and innovations, the 
entertainment industry has taken on diverse dimensions. The various entertainment 
models borne from technology and the digital age, such as virtual theatre, online theatre, 
actor-entertainment, digital performance, and techno-symbiosis, are remarkable 
products of human innovation and a desire for self-satisfaction. This industry offers 
many other packages besides theatre such as musicals, photography, painting, drama, 
performance, dance, film, and audio, among others. These art forms provide a platform 
for individuals to express themselves and witness others' expressiveness. The 
entertainment industry continuously pushes the limits of creativity and imagination, 
providing new and exciting ways for viewers to experience pleasure and for artists to 
display their talents. Arnold (2008) opines that: 
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Into theatre performances we pour our dreams, our 
myths and stories, our struggles and fears. The 
conflicts that divide us and the laughter that makes 
whole take their place on the stage. We make a journey 
through space and time that is limited only in our 
imagination. (p.2) 
 

Smith and Johnson (2018) capture the essence of theatre as a vessel for our deepest 
emotions and experiences. In theatre performances, we transcend the boundaries of 
reality and delve into the realm of dreams, myths, and stories. It is within these sacred 
spaces that our struggles and fears find their voice and our conflicts are given a stage to 
be explored and understood. Yet, theatre is not solely a space for introspection and 
contemplation. It is also a place where laughter can weave its magic, bringing us together 
and reminding us of our shared humanity. With each performance, we embark on a 
remarkable journey through space and time, unbounded by the limits of our physical 
world. It is a journey guided by our imagination, with infinite possibilities awaiting those 
who dare to enter. As we witness the actors breathe life into characters, we are invited to 
join them on this extraordinary adventure, where the limits of what is possible are 
expanded beyond measure. Theatre truly is a wondrous art form that invites us to reflect, 
connect, and expand the boundaries of our imagination. On the subject of entertainment, 
Smith and Johnson (2018) are of the view that: the relationship between entertainment 
and emotional well-being. It highlights the positive effects of engaging in enjoyable 
entertainment activities on individuals' moods, stress reduction, and overall mental 
health. 

One cannot but agree with Smith and Johnson's view regarding the relationship 
between entertainment and emotional well-being. Engaging in enjoyable entertainment 
activities has positive effects on our mood, stress levels, and overall mental health. 
Entertainment allows us to take a break from the stresses of our daily lives and shift our 
focus to something enjoyable. This shift in attention can help alleviate our stress levels 
and improve our mood, which can have a positive impact on our mental health. 
Furthermore, entertainment can also help improve our overall mental health by providing 
us with a sense of escapism and relaxation. It can also be a fantastic outlet for creativity 
and self-expression, which can help improve our sense of self and self-esteem. It's 
important to note, however, that the effects of entertainment on our emotional well-being 
can be subjective and vary from individual to individual. Nonetheless, engaging in 
enjoyable entertainment activities can have positive effects on our mental and emotional 
health. 

Oliver and Bartsch (2010) provide a comprehensive analysis of the enjoyment 
aspect of entertainment in their study titled "Enjoyment in Entertainment: A Literature 
Review." In their work, they delve deeply into the concept of enjoyment in the realm of 
entertainment. They thoroughly investigate the factors that contribute to individuals' 
enjoyment of different forms of entertainment media. This includes exploring elements 
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such as narrative engagement, arousal, identification with characters, and the immersive 
experience of being transported into the narrative world. By examining these key factors, 
Oliver and Bartsch shed light on the intricate dynamics that contribute to the pleasurable 
experience of engaging with entertainment. Singhal and Rogers (2009) expand on the 
topic of entertainment by examining it through the lens of education. In their paper, they 
introduce the concept of entertainment education, which is where entertainment and 
educational messages are combined to convey information related to social, health, or 
cultural issues. They delve into the theoretical foundations, strategies, and effectiveness 
of entertainment education in promoting positive behaviour changes and fostering social 
development. By doing so, they introduce a new dimension to the relationship between 
entertainment and education, where entertainment can be used as a tool for educational 
purposes that can potentially result in beneficial outcomes for societies as a whole. 

 In addition to the educational aspect of entertainment highlighted by Singhal and 
Rogers, North, A. C., and Hargreaves, D. J. delve into the significance of background 
music within the realm of entertainment. Their research explores the profound impact 
that background music can have on consumers' behaviour, emotions, and cognitive 
processes. The study examines how various types of music can shape individuals' 
perceptions, attitudes, and purchasing decisions in an entertainment context. By shedding 
light on the intricacies of music's influence, North and Hargreaves provide valuable 
insights into how the strategic use of background music can enhance the overall 
entertainment experience and influence consumer responses. Their work emphasizes the 
inherent power of music as a persuasive and emotive tool within the realm of 
entertainment. From our understanding of theatre and entertainment, it is evident that 
entertainment plays a vital role in bringing people together and influencing their 
acceptance of ideologies or products. This is why many business owners, marketers, 
religious organizations, and social groups rely heavily on entertainment during their 
gatherings. Without entertainment, there can be no joyous and engaging experiences. 

The emergence of social media platforms has revolutionized the way we connect 
and interact with one another. WhatsApp, being one of the most popular messaging apps 
globally, serves as not just a means of communication but also as a platform for sharing 
content through its "status" feature. Users can share photos, videos, and text-based 
updates, creating a dynamic and engaging space for connections. This has opened up 
avenues for businesses and individuals to promote and showcase their products on 
WhatsApp status, creating a unique channel for audience reactions and engagement. This 
paper analyses the symbiotic relationship between entertainment and marketing, 
specifically within the context of WhatsApp statuses used by business owners. We coin 
this relationship as "online entertainment-marketing," which refers to the utilization of 
entertainment to attract individuals and engage status viewers in the buying and selling 
of goods and services through a computer platform 

 
Methodology  
This study employs a mixed-methods approach to analyze how small businesses use 
WhatsApp statuses for marketing-entertainment and audience reactions. Data collection 
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includes quantitative surveys from business owners (demographics, usage, metrics, 
challenges) and audience members (engagement, enjoyment, purchases, perceptions), 
alongside qualitative analysis of observed WhatsApp statuses and semi-structured 
interviews with both business owners (strategies, experiences) and audience members 
(purchase experiences, improvements). Data analysis combines descriptive statistics, and 
thematic analysis, followed by a mixed-methods comparison. Ethical considerations 
include informed consent, confidentiality, and secure data storage. Study limitations 
include sample size, self-reported data, generalizability, and scope constraints. 
 
Table 1: Research Questions For Business Owners  and Data Analysis 

 
 
Analysis  
Based on data gathered from 30 business owners as seen in table 1, this analysis delves 
into their specific perceptions and strategic applications of WhatsApp Status as a crucial 
component of their business ecosystem. The survey focused on key dimensions – the 
perceived influence of visual product displays, the imperative for accurate product 
information, content strategies employed, and the platform’s impact on customer 
engagement. The findings illuminate a pragmatic understanding among these 
entrepreneurs of WhatsApp’s potential and limitations, as well as their strategic 
adaptation of the platform to achieve specific business objectives. Business owners 
demonstrated a notable, yet nuanced, optimism when evaluating the impact of product 
displays on WhatsApp status on customer purchase decisions. A significant proportion 
of these entrepreneurs (15 out of 30) described the influence as "very impactful" or 
"highly" influential. This reveals a proactive approach by these business owners who 
view WhatsApp status as a direct and efficient digital storefront. They are consciously 
using the platform to showcase their products, understanding that visual stimuli can be 
a primary driver of purchase decisions. This proactive stance underscores their 
understanding that WhatsApp status is not just a messaging feature but an extension of 
their point of sale. It’s not passive – they are actively using this medium to direct attention 
to their goods. 
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The “Somewhat” response (2 of 30), on the other hand, provides a valuable 
counterpoint. It signals a cautious approach, indicative of business owners who are 
willing to integrate WhatsApp status into their marketing mix but haven’t yet witnessed 
its full sales potential. This cautiousness does not signify doubt but a pragmatic approach, 
indicative of those business owners who are carefully tracking the effectiveness of the 
platform. The presence of a minority who perceived the influence as “Not very” or “Low” 
(6 of 30) is even more enlightening. It points to an awareness among some business 
owners that while WhatsApp status offers the advantage of direct customer exposure, it 
is not a panacea for all sales challenges. This group understands that the platform’s 
effectiveness is contingent on multiple factors, such as the product itself, their target 
market, and the level of existing customer engagement, and are not likely to be surprised 
if it has a limited effect. These nuanced responses reveal the business owners’ astute 
understanding that tools are only as good as the user, and in the case of WhatsApp status, 
a blanket approach does not guarantee uniform results, highlighting the crucial role of 
tailored strategies. 

The business owners' commitment to providing detailed and accurate product 
information on WhatsApp status was overwhelmingly clear. A strong majority (19 out of 
30) regarded this practice as "Absolutely Essential," highlighting their dedication to 
maintaining credibility and building consumer trust. They do not view WhatsApp status 
solely as a vehicle for quick sales; instead, they understand it as a medium to build an 
ongoing relationship with their customer base. The use of terms like "Important" by 5 
respondents, and “Quite Important” and “Critical” by 2 each, further underscores the 
value that these business owners place on the accuracy and integrity of the information 
they share through WhatsApp status. This focus on transparency reflects an awareness 
of the importance of avoiding customer disappointment and the potential negative 
impact of misrepresentation on brand reputation and, consequently, sales. This conscious 
approach emphasizes that they understand they are using WhatsApp status not just as a 
marketing tool but as a critical component of their customer relationship management 
process. They view it as a direct communication channel that has the power to build or 
break trust with their customers. 

Content strategies employed on WhatsApp status also revealed insightful 
patterns. A significant number of business owners (13 out of 30) chose “Visuals” or 
“Visuals & Music” as their primary content formats. This preference indicates an 
understanding that visually appealing content is more likely to grab the attention of users 
in the fast-paced world of social media. It aligns with the platform's inherent strengths as 
a mobile-first visual medium. Business owners are consciously leveraging this aspect to 
maximize the reach of their product displays and promotions. They are not merely 
posting information; they are creating visually engaging narratives designed to resonate 
with their target audiences. This visual focus highlights the business owners’ strategic 
thinking – they are not merely posting haphazardly; they are actively choosing content 
formats that they believe will yield the most favourable results. Further, it shows their 
consideration of how users typically interact with the platform – users are likely scrolling 
quickly through status updates, and therefore, captivating visuals are key to stopping 
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them and engaging with the content. However, the fact that other content formats were 
also selected by the business owners, indicates that they are not limited to a single way 
of presenting content. The mix of responses also signals that these entrepreneurs 
understand the need for variety in their content approaches, which caters to the diverse 
preferences of their audience and the varying natures of their products. They understand 
that what works for one product may not work for another, thus showing their awareness 
of the need for tailored communication. 

When asked about the impact of their WhatsApp status posts on their customer 
relationships, business owners provided a mixed but insightful perspective. A notable 
group of entrepreneurs (20 out of 30) believed that it either "Strengthens" (14) or 
“Enhances” (6) their connections with their customers. This perspective suggests that 
they see WhatsApp status as more than just a marketing tool; they recognize it as a way 
to foster a sense of community and connection with their customers. They are not just 
pushing out sales messages; they are using the platform to create a sense of engagement, 
which is an indication of their strategic approach to customer relationships. It is another 
way of being ‘visible’ to their customer base. However, the other 10 business owners' 
responses of “Slightly” (7) or “No Connection,” or “Neutral” (3) reveal a more cautious 
and measured assessment of the platform's relationship-building capabilities. This is a 
crucial finding as it underscores that although many business owners have integrated the 
platform into their business strategy, not all of them view it as a magic bullet. They 
acknowledge that the platform’s effects are not always straightforward, and that 
strengthening relationships is a complex task that involves more than simply making 
announcements. This careful approach shows that while they are open to using the 
platform for connection, they are aware that other elements must also be in place to create 
meaningful customer connections. It also shows they understand that not all customers 
will value the relationship equally, and that simply posting updates does not 
automatically translate into a stronger connection. 

The data from these 30 business owners paints a vivid picture of how WhatsApp 
status is being utilized not just as a tool for marketing but also as a critical part of their 
overall business strategy. Their responses underscore a sophisticated understanding of 
the platform's potential, as well as its limitations. They are not blindly following trends; 
they are strategically leveraging WhatsApp status with clear objectives in mind: to 
showcase their products effectively, to maintain high standards of trust, to engage 
customers with visually appealing content, and to manage their relationship with their 
customers. The findings highlight that these business owners, while diverse in their 
approaches, share a common trait – a keen awareness of the nuances of digital 
entrepreneurship and the strategic ways they can use social media platforms not just to 
grow their businesses, but also to foster meaningful customer relationships. They are not 
merely using a tool; they are consciously making use of it to build their brand and their 
connections with their customers. Questions: 
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Table 2:   Audience Reactions to Products Displayed on WhatsApp Status 

 
 
Analysis  
A survey conducted among 80 respondents aimed to understand audience reactions to 
products displayed on WhatsApp status, revealing compelling insights into the 
effectiveness and perceptions of this promotional medium. The simulated data suggests 
a generally positive reception, with a significant leaning towards engagement and 
interest in product displays via WhatsApp status. However, some caveats and nuances 
emerged, indicating areas for improvement and considerations for businesses leveraging 
this platform. The survey sought to move beyond simple observations, providing 
quantifiable insights into the effectiveness, perceptions, and potential pitfalls of using 
WhatsApp status as a promotional channel. The data reveals a generally positive 
reception, highlighting its potential as a valuable tool for businesses. However, it also 
underscores the need for careful planning, transparent communication, and a keen 
understanding of user preferences to maximize its impact. 

The first question targeted the core of any promotional effort: its influence on 
purchasing decisions. The findings move beyond simple engagement, revealing a 
significant correlation between product displays on WhatsApp status and actual 
purchase behaviour. While a small minority of 5 respondents reported no influence and 
10 acknowledged only a slight influence, the data is overwhelmingly in favour of the 
medium's impact. The fact that 20 respondents reported being moderately influenced is 
a significant indicator of the potential reach of WhatsApp status. These individuals are 
clearly open to the prospect of a purchase, influenced by seeing a product they may not 
otherwise have considered. The 25 respondents who reported being "very influenced" 
demonstrate that, when done well, products displayed on status updates can effectively 
drive purchase intent.  

The most striking figure, however, is the 20 respondents who actually purchased 
a product after viewing it on WhatsApp status. This number validates the platform's 
effectiveness as a direct sales channel, far surpassing its use as a mere entertainment tool. 
It demonstrates a clear movement from passive viewing to active engagement, with a 
substantial proportion of viewers translating their interest into tangible action. This 
response to question one reveals a complex interplay of factors. The initial lack of 



 

444  International Journal of Current Research in the Humanities (IJCRH) No. 28 2024 
 
influence for a small segment may be due to a pre-existing disinterest in products being 
shared on this medium. For these users, WhatsApp status may be a space for personal 
sharing, and the integration of product displays, might feel intrusive. Similarly, those 
who indicated slight influence may need greater encouragement or clearer product 
offerings before they will make a purchase. However, the general positive reception 
speaks volumes about the potential of the medium, especially when coupled with other 
elements of a sound marketing strategy. This data suggests that consumers, especially in 
a social media-driven world, are open to receiving product information in this informal, 
personal context. 

The second question probed the critical area of transparency and accuracy in 
product representation, a fundamental concern that can either build trust or severely 
damage customer relationships. The response highlights a paramount emphasis on 
honesty and clarity, making it the most impactful factor in determining the success of 
promotions on this platform. The overwhelming majority, 55 respondents, viewed 
accurate and detailed product information as ‘essential’. This is not merely a preference; 
it is a firm requirement. This demonstrates a sophisticated consumer base that is not 
swayed by flashy visuals alone but rather seeks a truthful and complete understanding 
of what is being offered. The 18 respondents who considered it ‘very important’ further 
strengthens the case, accounting for a total of 73 out of 80 respondents who place 
paramount importance on accuracy. This finding carries several key implications: Firstly, 
businesses who choose to leverage WhatsApp status for product promotions should 
prioritize providing thorough and honest product descriptions. This means going 
beyond just showcasing appealing images or videos; businesses must offer information 
about features, benefits, specifications, materials and any other relevant detail, leaving 
little room for misinterpretation. Secondly, failure to deliver accuracy and clarity can lead 
to consumer disappointment, which is far costlier than providing high-quality product 
information. Damaged trust can quickly erode customer relationships and potentially 
tarnish a brand's reputation on social media. This data is a strong cautionary tale, 
showing that success on this platform hinges not only on engagement but also on honesty 
and integrity. 

The third question focused on the effectiveness of different presentation methods, 
seeking to identify which type of content would yield the best results. The results point 
to the importance of multi-sensory appeal. The data clearly demonstrates that 
engagement is driven most effectively by visually rich content combined with audio 
elements. A significant 35 respondents indicated a clear preference for product displays 
that incorporate both music and visual effects. This is more than double the 15 who 
favoured text with descriptions and significantly greater than the 10 respondents who 
preferred images alone. The fact that a substantial portion of the sample (20 respondents) 
would prefer no product promotion at all, does not diminish this outcome. It merely 
highlights that engagement is contingent on the quality of the presentation. This response 
indicates that simply presenting a product image is often insufficient to capture audience 
attention. To maximize the impact of product displays, businesses should leverage visual 
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creativity, incorporating video, animation, dynamic graphics, and compelling 
background music. These stimuli act to enhance the appeal, making products seem more 
desirable and memorable. This approach transcends the simple viewing of an image, 
engaging a deeper range of senses and creating a more immersive experience. The results 
reinforce the importance of investing in content creation that is well-produced, carefully 
thought-out and in line with consumer preference. The use of visually appealing 
elements and sound is a powerful way to attract consumer interest and improve their 
engagement on the platform. 

The fourth question explored the social dimension of WhatsApp status, assessing 
whether product displays enhanced connections between users. The responses indicate a 
positive but not universally experienced effect, highlighting that it is not just about what 
you share but also who you share with. A combined total of 57 respondents indicated 
some degree of enhanced connection, with 20 stating their connections were moderately 
enhanced, and another 25 reporting a significant enhancement. A further 12 respondents 
felt there was a slight improvement, meaning that over 70% of the respondents 
experienced a positive impact on their social connection, albeit in varying degrees. 
However, the 8 respondents who indicated that they felt no improvement and the 15 who 
felt that the product updates made no difference, offer a cautionary note. This shows that 
product sharing on WhatsApp status is not, in itself, a guaranteed method of building 
stronger relationships. The impact of product sharing is strongly dependent on the 
existing relationships between users. Friends and family may be more receptive to seeing 
products shared by someone they know, and this may generate conversation and 
engagement. However, for users who have weaker ties, sharing product updates may not 
produce the same positive effect, and might even be seen as an annoyance. Businesses 
need to consider the pre-existing relationship between users and make sure that their 
content is engaging enough that it would not be seen as intrusive or unwanted. It is 
important to remember that WhatsApp is essentially a social tool first and not an 
advertising platform, and therefore the social context should be kept at the forefront. 

The simulated survey data provides a comprehensive view of how audiences 
perceive product displays on WhatsApp status. Overall, the findings suggest that 
WhatsApp status is a valuable tool for product promotion. It is capable of driving both 
engagement and purchase decisions, and, when done well, it can improve social 
connections between users. However, the success of marketing via WhatsApp status 
requires careful planning, including creating content that is high-quality, accurate and 
transparent. Businesses looking to leverage this medium should invest in creating 
compelling visual and auditory content, that aligns with consumer preferences and is 
authentic and transparent about product information. Understanding the social 
dynamics at play is crucial. The nature of personal relationships must be taken into 
consideration as this can impact how products shared on the platform are received by the 
audience. By understanding and incorporating these key findings, businesses can 
maximize their impact on WhatsApp status, turning it into a powerful driver of brand 
awareness and sales. The survey points to the potential but also the responsibility for 
businesses to use the platform ethically and effectively. 
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Conclusion 
The study provides compelling insights into the burgeoning field of digital marketing, 
specifically focusing on the potent, yet often overlooked, capabilities of WhatsApp status 
updates. This study, through a multi-faceted approach combining quantitative survey 
data and qualitative observations, paints a clear picture of how this seemingly simple 
feature has evolved into a significant platform for business promotion, customer 
engagement, and the fostering of interpersonal connections within the digital sphere. The 
study not only validates the efficacy of using WhatsApp statuses for marketing purposes, 
but also illuminates crucial factors that businesses must consider to maximize their 
success on this platform. A cornerstone of the findings revolves around the demonstrable 
influence of WhatsApp status displays on consumer behaviour. The initial survey data 
unequivocally establishes that many respondents regard product displays on WhatsApp 
status as not merely passively viewed content, but rather as a considerable influence in 
their purchasing decisions. This is evidenced by a significant number of participants 
reporting that they have, in fact, completed purchases of products they initially 
encountered through WhatsApp status updates. This finding moves beyond the typical 
assumption that social media merely serves as a branding tool and demonstrates that 
WhatsApp statuses, in particular, have the power to convert passive viewers into active 
consumers, serving as an effective sales funnel when correctly utilized. This direct 
conversion underscores the inherent value of this platform for businesses seeking cost-
effective and impactful marketing strategies. 

Furthermore, the study delves into the expectations of consumers regarding the 
information they receive through these marketing-entertainment. The results highlight a 
profound emphasis on accuracy and detail. A considerable majority of participants stated 
that providing accurate and detailed product information is not just desirable but is, in 
fact, an essential element of their engagement with product promotions on WhatsApp 
status. This finding should serve as a wake-up call for businesses that may tend to 
prioritize aesthetics over substance, or those that provide inaccurate or misleading 
information, which runs a high risk of alienating potential customers and damaging their 
brand reputation. This emphasis on accuracy is not just a matter of avoiding negativity; 
it is an explicit requirement from consumers who are using this platform as a means of 
making informed decisions. The implication is clear: failing to provide trustworthy 
product information can hinder the success of a WhatsApp status marketing campaign 
and potentially damage future sales and brand trust. 

The study also probes deeper into the specific type of content that resonates most 
effectively with WhatsApp users. The results provide a definitive answer: content that 
integrates music and visual elements is overwhelmingly favoured for capturing audience 
attention. This implies that static product pictures or text-heavy descriptions are not 
enough to drive engagement. Rather, the use of dynamic visuals, combined with mood-
enhancing music, transforms the viewing experience into a more captivating and 
enjoyable event. This approach shifts the nature of marketing from mere information 
dissemination to something akin to entertainment; this fusion of information with 
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enjoyable elements has become the key to capturing attention in an increasingly 
competitive digital landscape. By employing compelling visuals and music, businesses 
are essentially creating mini-advertisements within their contacts' daily digital routines, 
which is more engaging than traditional marketing approaches. 

Beyond direct transactional considerations, the research underscores a significant 
social dimension of using WhatsApp statuses for marketing. A large portion of 
participants indicated that viewing product posts on WhatsApp significantly enhances 
their connection with the individual who shared them. This finding introduces a unique 
dimension of intimacy and trust into the marketing process. Unlike conventional forms 
of advertising, which often feel impersonal, sharing product recommendations on 
WhatsApp has a personal quality that can strengthen pre-existing relationships and build 
brand loyalty within a social circle. The fact that it’s the content creator’s contact makes 
it less of an advertisement, and more of a recommendation from a friend, boosting the 
trust quotient. This phenomenon provides a fertile ground for leveraging word-of-mouth 
marketing, where personal recommendations tend to carry a much greater influence. 
Adding to the impact of WhatsApp marketing, the survey results show that the 
experience of viewing products is typically enjoyed by the users as this is content, they 
get from their contacts, and not random strangers. This suggests a positive predisposition 
towards content shared by known contacts, rather than feeling like they are being 
subjected to disruptive or unwanted advertising. The blend of entertainment and 
marketing on WhatsApp statuses has proven to create an appealing and less intrusive 
environment that is less likely to cause viewer fatigue. This is further emphasized by the 
fact that businesses often include captivating captions, dramatic visuals, and mood-
inspiring music which transform the experience from a dry sales pitch into a moment of 
leisure and enjoyment. This approach creates a more receptive audience and enhances 
the effectiveness of the marketing message. 

The study also highlights how this form of online entertainment marketing 
provides a cost-effective approach to business transactions. It's not simply about having 
a good product; it's also about creating an engaging and memorable presentation that 
encourages purchase. Furthermore, the analysis emphasizes the critical importance of 
trust, transparency, and the quality of products being promoted on WhatsApp statuses. 
These factors are crucial for maintaining positive brand relationships and ensuring 
sustained engagement on this platform. Ultimately, consumers appreciate honest 
representations and quality products, and in the absence of these, any entertainment 
value will not lead to long-term success. The research indicates that displaying products 
through entertaining content on WhatsApp business statuses attracts attention and 
generates online traffic. This integrated approach captivates the audience and deepens 
their engagement with the products being promoted. Businesses that understand this can 
effectively leverage entertaining elements – videos, images, creative captions and 
engaging storytelling – to build a stronger connection with their target audiences, and 
consequently, increase the likelihood of making purchases and becoming loyal patrons. 
WhatsApp statuses enable more dynamic interactions and create a more immersive and 
enjoyable experience than static advertising. 



 

448  International Journal of Current Research in the Humanities (IJCRH) No. 28 2024 
 

The success of this marketing approach is also contingent on deeply 
understanding the target audience. By understanding their preferences and interests, 
businesses can effectively attract and retain customers. In essence, businesses have to 
personalize and tailor their approach to suit their unique customers, rather than taking a 
blanket approach. The data unequivocally indicates that merely sharing the products is 
insufficient. Therefore, the study of WhatsApp status marketing-entertainment 
demonstrates the power of converging entertainment and commerce. It showcases how 
this platform can be more than just a chat application. It can serve as a dynamic marketing 
avenue. By combining compelling visual content with enjoyable elements, and by 
maintaining the key standards of transparency and high product quality, businesses can 
build stronger connections with customers, enhance brand recognition, drive online 
sales, and achieve long-term success in the ever-evolving world of digital marketing. The 
results of this analysis highlight a valuable approach to contemporary marketing that 
other businesses and organizations should look at adopting, especially as more 
consumers engage in online commerce and utilize social platforms. 
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