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Abstract
This study assessed the effects of social media on researchers’ work
attitude at IITA, Ibadan, Oyo state, Nigeria. Proportionate sampling
technique was used to select 82 respondents for the study through the
use of questionnaire. Data collected were analysed using percentage,
Chi-square and Pearson Product Moment Correlation (PPMC).
Results showed that the frequently used media on a daily basis, were
emails (87.7%), Facebook (76.6%) and WhatsApp (71.6%) while
Skype (24.7%) and Twitter (21.0%) were used on weekly basis.
Researchers used social media to source for journals (14.8%),
collaborative research (38.2%) and connection with families and
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friends (41.9%) as well as for online dating (7.4%). Furthermore,
38.0% of the respondents accessed social media from their
departmental office, personal office (29.7%) and their individual
homes (13.6%). Researchers agreed that social media were essential
office tools (37.0%), retarded their work (3.7%) as well as wasted their
time (1.2%). Chi-square analysis showed that there was significant
relationship between the usage of social media and religion (χ 2=8.336,
p≤0.05), marital status (χ2=14.81, p≤0.05) and rank/cadre of
respondents (χ 2 =23.03, p≤0.05) while PPMC analysis results showed
a significant relationship between social media usage and age (R = 0.245, p≤0.05) as well as work experience (R= -0.33, p≤0.005). Social
media has both positive and negative effects on researchers’ attitude
to work. Social media usage should be controlled during working
hours to improve the positive attitude of researchers towards work at
IITA.

Key Words: Social media, work attitude, researchers.
Introduction
Social media can be defined as a platform where people communicate and utilise
online platform while they are connected to the internet (Owusu-Acheaw and Larson,
2016; Carrigan, 2016). The advent of social media as form of communication has
connected individuals throughout the world (Engler, 2019). Social media enables
people to connect and interact not only with individuals but with many other people,
speaking concurrently regardless of their locations. In addition, people may participate
in a variety of activities while using the social media. For instance, they can download
or upload photographs, videos, and electronically transfer information. Social media
diminishes the problem of communication with others over long distances and
expedites the ability for people to communicate at any time (Amedie, 2015 & Hamada,
2018). Some of the most popular platforms in social media are Twitter, LinkedIn, and
Facebook, which gives people the ability to easily connect with friends, relatives, and
co-workers and interaction between workers and management (Fusi and Zhang,
2018).
The popularity of social media has grown as a result of the rapid changes in
technology since computers are now more mobile and can be used virtually anywhere.
Organisations are increasingly using social media as a new way to reach customers
more effectively and to spread news of their activities more rapidly. The widespread
use of social media has brought in its stead new challenges to the workplace. One of
these is the apparent addiction that the millennial generation has to Facebook and
other social media applications like Twitter and Instagram, among others. Emails and
the Internet are more commonly used by organisations and many of them have
enacted policies regarding their use or misuse at work. The use of social media during
work hours, particularly when accessed via a personal cell phone or computers brings
a new set of challenges to personnel across the globe (Perry, 2016).
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Social media can be considered a tremendous resource to the academia (Carrigan,
2016). For example, it has been credited with helping researchers think outside the
box. In the same vein, researchers who utilise social media have been reported to be
more productive (Brown et al 2016). The use of social media has aided researchers
to become more productive by getting them intimated with contemporary issues.
Researchers are therefore, better prepared to troubleshoot potential setbacks and are
more likely to create good public relations through the work they do with the
availability of social media.
Currently, about seventy percent of organisations around the world use social media.
Studies (Owusu-Acheaw and Larson, 2015; Brown et al., 2016) have found that
organisations that incorporate social media as a part of their business operations are
most likely to grow faster than the companies who have not yet used it. The key
benefit of social media is that it is seemingly free since researchers can access
internet connections in workplace. Also, organisations can have their own platform to
enhance research operations and researchers’ communications by having inter-office
social media platforms (e.g. intranet).
The popularity of social networks and their increasing application in the workplace
present some concerns for employers, but all indications are that employers cannot
hope to prevent social network use during work hours (Engler, 2019) Owusu-Acheaw
and Larson, 2015; Brown et al., 2016). A dilemma therefore, arises where employees
spend much more time on social media engaging in non-work related activities such
as creating personal networks, checking on family and friends, streaming and
downloading music and video, checking sports scores, following social bookmarks
among others. This comes at a time when organisations on a global scale have been
faced with a multitude of challenges and are looking for different ways to remain
competitive. The development of social media policies and internet use policies by
most employers is at an early stage as most employers do not have proper policies
while some practices have dictated use of arbitrary control and restrictions. For
instance, Perry (2016) has shown that one in five employees are distracted at work by
social media. This study therefore, intends to contribute further to the body of growing
literature on this issue.
Purpose of the study
The purpose of the study was to assess the effect of social media on researcher’s
work attitude. Specifically, the study:
 identify the various types of social media used by the researchers;
 determine the frequency of use of social media by researchers;
 identify the reasons for the researchers use of social media;
 describe the various methods used by researchers to access social media;
and
 determine the effect of social media on researchers’ attitude to work.
Hypothesis
The main hypothesis tested in this study was:
Ho: There is no significant relationship between the personal characteristics of
researchers’ and the usage of social media.
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Methodology
This study was carried out at the International Institute of Tropical Agriculture (IITA) in
Ibadan, Oyo state, Nigeria. Ibadan is situated between Longitude 7.377560N and
Latitude 3.905910E (LongitudeLatitude.org, 2015), while Oyo State is located in the
South-West geopolitical zone of Nigeria. Oyo state of was one of the three states
carved out of the former Western state of Nigeria in 1976. Oyo state is bounded in the
North by Kwara state, in the east by Osun state, in the south by Ogun state and in the
west by partly Ogun state and partly by the Republic of Benin.
The International Institute of Tropical Agriculture (IITA) works with institutions, groups
and NGOs, to enhance crop quality and productivity reduce producers and
consumers’ risks and generate wealth from agriculture, with the ultimate goals of
reducing hunger, malnutrition and poverty. The institute was established in 1967 and
its headquarters in Ibadan, Nigeria, with several research stations across Africa. IITA
is a non-profit organisation governed by a board of Trustees supported by several
countries and Consultative Group on International Agricultural Research (CGIAR).
Also, IITA’s resources for development (R4D) focus on addressing the development
needs of tropical countries.
The population of the study was the total number of researchers in the various
research departments in IITA, which totalled 254. A proportionate sampling technique
was used for the study by selecting eighty-two (82) respondents from all the research
departments. Primary data were collected through the use of questionnaire to elicit
information from the respondents in order to accomplish set study objectives.
Supplementary information was obtained from journals, internet materials and other
related literature.
Table 1: Sample frame of researchers at IITA
Department

Population

Sample size
(33%)

Yam breeding

50

17

Cassava breeding

70

23

Harvest plus

38

13

Maize unit

56

19

West African Rice Development Agency (WARDA)

31

10

Total

245

82

Both descriptive and inferential statistical tools were used in this study. The descriptive
tools (means, percentages and tables) were obtained using Microsoft Excel while the
inferential tools analysis (Chi-square and Pearson Product Moment Correlation
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[PPMC] for testing the null hypothesis) were obtained using the Statistical Package for
the Social Sciences and Service Solution (SPSS) version 21.0.

Results and Discussion
Types of Social Media Used
Results in Table 3 reveal the types of social media used by researchers include,
email (95.1%), Facebook (92.6%) and WhatsApp (87.6%) accounted for the most
accessed social media tools by the researchers. However, blogs (17.3%), Flickr
(16.0) and Viber (12.3%) accounted for the least used social media tools by
researchers. The high level use of email is very commendable and portends the
researchers has been a group of overtly conscientious employees because this type
of social media is not distractive (Perry, 2016). However, the high rate of use of
Facebook and WhatsApp may be worrisome if not dedicated to work related
purposes, especially during the office hours (Brown et al., 2016). The popularity of
Email, Facebook and WhatsApp in the organisation may however be a pointer to the
fact that there is great institutional support in the provision of uninterrupted internet
facility in IITA. The likes of blog, flicker and Viber were the least recognised social
media in the organisation possibly because their advent into the social media family
is more recent and the researchers are just getting to learn them, relative to the
earlier ones (email, Facebook and WhatsApp), which may have satisfied the social
need of these researcher to a great extent.

Table 3: Types of social media used
Variables
Yes
E-mail
95.1
Facebook
92.6
WhatsApp
87.6
YouTube
80.2
Twitter
59.3
BBM
43.2
Skype
40.7
2go
29.6
LinkedIn
23.5
Viber
12.3
Blog
17.3
Flickr
16.0
Source: Field survey (2015)
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Frequency of Social Media Usage
The majority (87.7%) of the respondents used email on daily basis (Table 4), while
76.6% used Facebook on daily basis. Also 71.6% of the respondents used
WhatsApp on a daily basis, while 35.8% used Twitter on daily basis. This implies that
use of social media was common among respondents in the organisation. The
findings also indicated that a large section of the respondents visit social media
either on daily or weekly basis, which signified presence of virtual interaction within
the organisation. This is expected, given the need for a good and prompt
dissemination of information among the workforce and as a complement for
socialisation with friends and families. This finding conforms with Genner and Suss
(2017) and Kizgin et al, (2019), who opined that social media has bridged the digital
divide with exchange of veritable information and socialisation within a very short
time, to achieve personal objectives which are beneficial and or deleterious to
personal development.

Table 4: Frequency of use of social media
Items
Daily
Weekly
Fortnightly
E-mail
87.7
7.4
1.2
Facebook
76.6
16.0
WhatsApp
71.6
14.8
1.2
YouTube
25.9
40.7
14.8
BBM
23.5
8.6
2.5
Twitter
35.8
21.0
4.9
Skype
7.4
24.7
4.9
2go
7.4
10 (12.3)
4 (4.9)
LinkedIn
1.2
11 (13.6)
8 (9.9)
Flickr
3.7
7 (8.9)
3 (3.7)
Blog
4.9
4 (4.9)
4 (4.9)
Viber
3.7
2 (2.5)
2 (2.5)
Source: Field survey (2015)

Monthly
2.5
1.2
2.5
1.2
2.5
3.7
5 (6.2)
5 (6.2)
1 (1.2)
1 (1.2)

Never
1.2
6.2
12.3
16.0
51.8
48.1
59.2
56 (69.2)
56 (69.2)
68 (83.9)
69 (85.1)
73 (90.1)

Reasons for Using Social Media
Fifty-point six percent of the researchers never utilised the social media for the
purpose of publishing or maintaining blog(s) nor engaged in online dating, while,
49.4% never engaged in video conferencing though 41.8% sometimes connected
with other registered professionals through the media. Also, 39.5% of the
researchers sometimes sourced for agricultural journals on social media while 34.5%
transfer files, text and make phone calls to colleagues through the media.
Furthermore, 32.1% of researchers often used social media for connecting with
friends and families while only 17.3% often used social media to mobilise
stakeholders in agriculture for scheduled meetings. From these results, it seemed
that social media is generally gaining ground as a veritable tool to be used for work17
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related purposes even as they are also being well utilised for social purposes. This
conforms with the findings of Couldry (2015), affirms that social networks are typical
characterisations of human behaviour to fulfil the need to communicate and connect
with people they know, meet new people who share their common interests,
collaborate, participate and share information and knowledge as well as gain new
knowledge within and without organisations.
Table 5: Reasons for using social media
Reasons
Sourcing for research materials
Sourcing for journals
For collaborative effort with other researchers

Mean
3.46
3.31
3.54

S.D
1.08
1.06
1.00

Publish research findings
Networking with research institutes and Universities
Publish and maintain blog(s)
Transfer files, text and make phone calls to colleagues
Connect other registered professionals
Video conferencing
Mobilise stakeholders in agriculture for scheduled meetings
Platform for audio-visual information delivery
Online service consultation on social media
Online dating
Chatting and group discussion
Download latest music and movies
Connecting with friends and family
Upload my pictures and videos
Read electronic magazines/newspaper

2.86
3.13
2.16
3.78
3.21
2.10
2.68
2.14
3.29
1.99
3.64
2.78
4.03
3.13
3.68

1.12
1.20
1.33
0.95
1.04
1.04
1.12
1.43
1.20
1.26
1.08
1.28
1.00
1.18
1.08

Source: Field Survey, 2015
Methods Used to Access Social Media
Results in Table 6 revealed the methods used by the sampled researchers to access
social media. According to the result, few (38.3%) of the respondents often accessed
social media from their departmental offices, 29.7% often accessed social media
from their personal office while 21.0% of the respondents sometimes access social
media through the services from the library. Only 21.0% always accessed social
media from their organisation’s information and communication technology centre,
while13.6% of the respondents often access social media from their individual home.
This finding indicates that many respondents in the organisation deployed the use of
social media at work mostly in their office, this is indicative of the fact the institution
has enabling environment in the use of social media for improved job disposition and
efficiency. This will in turn positively affect the performance of these researchers.
This view agrees with Corcoran and Duane (2018), that effective communication
through the use of the social media in institutions would be enhanced by improved
organisational and culture, which will in turn promote knowledge sharing and
development. This in turn positively boost users’ accomplishments if they are able to
meet objectives of social media usage (Kizgin et al., 2019).
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Table 6: Various methods used by respondents to access social media
Items
Mean S.D
Patronage of commercial cybercafés 2.06
1.23
Through services from the library
2.58
1.3
Personal office
3.53
1.20
Departmental office
3.29
1.09
From home using WiFi
3.01
1.20
Using GSM
3.55
1.16
ICT Department
2.99
1.46
Source; Field survey, 2015
Effect of Social Media on Work Attitude
Results in Table 7 show the perceptions of the researchers about social media.
Findings showed that the majority (49.3%) of the researchers strongly agreed that
social media was an essential tool in an organisation while 56.8% of the researchers
agreed that social media aid in research work. Also, 16.0% of the researchers
strongly disagreed that social media tends to be a means of distraction to
researchers while 40.7% of researchers strongly disagreed that social media lowers
their productivity as a researcher. Furthermore, 18.5% of the researchers strongly
disagreed that using social media for work and socialisation gives them a sense of
fulfilment. This implies that respondents viewed social media as very important for
their work and may have positive effects on their work attitude if managed properly,
for organisational workforce efficiency in the future. This agrees with the basic
findings of scholars who further surmised that social media engenders formation of
employees’ social capital which further improve knowledge transfer (Cao et al., 2016;
Cetinkaya & Rashid, 2018). Social media can therefore, facilitate interactions which
builds closer friendship and trust as well as commonality of opinion towards
improvement of work attitude for organisational development.
Table 7: Effect of social media on respondents’ attitude
Perceptual Statements

Mean

S.D

It is an essential tool in an organisation
It negatively influence my concentration at my research work
It enhances my work as a researcher
Social media usage can be frustrating
They distract researchers when at work

4.24
2.46
3.69
2.74
2.86

0.97
1.24
0.97
1.42
1.18

They give sense of fulfilment when used for work and socialisation purposes

3.14

1.34

They lower productivity of researchers
Improves ones proficiency in computer usage
Social media aid in research work
They are sheer waste of time
I think social media are meant for the youths/ students and not researchers

1.88
3.30
3.99
1.89
1.90

0.96
1.19
0.83
0.86
1.08

Specifically designated social media site for staff will improve work efficiency
Social media promote moral decadence (pornographies, indecent dressing etc.)
I think social media should be blocked by the IITA’s ICT department

3.28
3.72
1.70

1.25
1.17
1.00

Source: Field survey, 2015
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Relationship between Personal Characteristics and Use of Social Media
The results show that there is no significant relationship between sex (χ2=10.45,
p≤0.05). The implies that sex does not determine the usage of social media in the
study area. Also, significant relationship exists between religion (χ 2=8.336, p≤0.05),
marital status (χ 2=14.81, df=8, p≤0.05) rank or cadre (χ 2=23.03, p≤0.05) and the
usage of social media. The result shows that marital status, religion and rank or
cadre are highly related to the usage of social media in the study area. Rank and
cadre have influence on use of social media to accomplish organisational goals,
lower cadre staff tend to use social media more for job accomplishments (Brown et
al., 2016).
Significant relationship exists between Age (R = -0.245, p≤0.05) and work
experience (R= -0.33 p≤0.05) of respondents relative to the usage of social media,
while there was no significant relationship between pay grade (R= 0.029, p≥0.05)
and the usage of social media. Age and work experience have been adjudged as
important factors affecting the use of social media in academic organisation (OwusuAcheaw and Larson, 2015).
Table 8: Relationship between personal characteristics of respondents and the
use of social media
Variables
Chi-square
df
Sex
10.45
4
Marital status
14.81*
8
Religion
8.336*
4
Rank or cadre
23.03*
12
R
Age
-0.245*
Work experience
-0.33**
Pay grade
0.029
Source; Field Survey, 2015
*p ≤ 0.05

Conclusion and Recommendations
Factors which affect use of social media among researchers are marital status,
religion and rank or cadre as well as age and work experience. Policy makers and
executives of organisations therefore, need to enhance the research environment
with the use of social media to improve researchers’ efficiency especially in the area
of sourcing for journals while ensuring that distractions of workers arising from social
media usage are reduced to the barest minimum, for improved efficiency of the
workforce.
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