Editorial and Publishing Policies

The Journal of Consumer Sciences (JCS) aligns its publication, editing and
peer review policies with the Code of Best Practice in Scholarly Journal
Publishing, Editing and Peer Review, March 2018 from the Academy of
Science of South Africa (ASSAf) and with the core practices of the Committee
on Publication Ethics (COPE).

Name Change

Authors who have in the past submitted articles to the Journal of Family Ecology and Consumer
Sciences are reminded that the name of this journal has changed to the Journal of Consumer
Sciences (JCS).

Submission Policy to the Journal of Consumer Sciences (JCS)

Contributions to the Journal of Consumer Sciences should be submitted to the Editor Prof Elizabeth
Kempen via email at kempeel@unisa.ac.za. Articles submitted for consideration by the journal
should be aligned to the scope of the journal.

Scope of the Journal of Consumer Sciences

The Journal of Consumer Sciences (JCS) publishes articles that focus on consumer
experiences in different places and from different perspectives and methodological
positions. The journal will consider research from within the fields of consumer studies,
consumer science, home economics, family studies, consumer education, consumer rights
and consumer behaviour. We also consider household and/or individual food security to be
a facet of food consumerism and hence those working in this field should consider
publishing in this journal. The journal also welcomes current consumer-related research that
examines the impact of environmental, community and sustainability issues.

The Journal of Consumer Sciences only accepts manuscripts that reflect original research of a
scholarly nature, which has not been submitted to another journal for consideration at the same time,
as well as review articles of high scientific quality.

Editorial discretion

Reviewers are appointed by the Editor. The Journal of Consumer Sciences does not require authors
to provide potential reviewers for the manuscript they have submitted to the journal. It is the
discretion of the Editor to adopt or disregard the reviewer report and seek the consideration of
additional reviewers or experts.

Addressing reviewer comments

A double blind peer review process is followed during which expert national and international
reviewers are approached to review the manuscript. Reviewer comments will be submitted back to
the authors, via email from the Editor, in the form of a written report compiled by the reviewer as well
as a track changed document should the reviewer deem it necessary. Authors are requested to
resubmit the revised article within two weeks after receiving the reviewer comments. If this due date
cannot be achieved the corresponding author should inform the Editor. Reviewer comments should
be addressed through the submission of a change table in which the authors indicate how and where
the changes requested were addressed together with the manuscript in which the changes are
highlighted. All correspondence regarding the review and publication of the article will come from
the Editor.
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Publication procedures

The final version of the accepted article should be submitted via email to the Editor at
kempeel@unisa.ac.za. This version will be submitted to the Copy Editor after which revision to the
article might be required. The Journal accepts papers with the understanding that no substantial part
of the article has been or will be published elsewhere therefore the final version of the article will be
submitted to a plagiarism detection software program after which further amendments to the article
may be required to the satisfaction of the editor. Final sign off of the article will be requested from
the corresponding author when all technical and editorial processes have been completed. It is the
responsibility of the authors to ensure that the correct version of the article to be published is signed
off. At this stage correspondence will be received from the Editorial Administrator.

Articles will not be placed in an early view process nor will DOI (Digital object Identifier) references
be issued. The article, once published, will be issued with a full volume number and page numbers
for referencing purposes. The journal is therefore in the open access domain immediately after
publication.

An abbreviated title and keywords are also required for publication purposes.

Off prints are not issued as the article can be down loaded in pdf format and distributed by the author
immediately when published.

Language editing policy

Language editing of all articles is the responsibility of the authors. Proof of language editing in the
form of a certificate or letter of acknowledgement by the language editor should be submitted to the
editor before publication of the article can commence.

Page fees policy

An invoice will be issued to the corresponding author that will include a fee charged for the
publication of each page of the article as well as a handling fee. On receipt of the page fees the article
will be released for publication. The invoice will be issued by the Editorial Administrator Mrs Trudie
Erasmus.

Author material archive procedure policy

Please note that unless specifically requested, JCS will dispose of all hardcopy or electronic material
submitted 1 year after publication. If you require the return of any material submitted, please inform
the Editorial Administrator as soon as possible.

Conflict of interest policy

See the Journal of Consumer Sciences publication Ethics and Malpractice Statement

Confidentiality policy

See the Journal of Consumer Sciences publication Ethics and Malpractice Statement

Publication ethics policy

The Journal of Consumer Sciences requires that authors include in the manuscript details of
Ethics approvals, Ethical inclusion, use and approach of human research participants,
Ethical use of animal research subjects and gathering of information through informed
consent, permission from gatekeepers and guardians as appropriate. Authors are expected
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to declare all conflicts of interest, or none, on submission. The Journal of Consumer
Sciences follows the core practices of the Committee on Publication Ethics (COPE) and
handles cases of research and publication misconduct accordingly
(https://publicationethics.org/core-practices) and have aligned editorial policies with The
Code of Best Practice in Scholarly Journal Publishing, Editing and Peer Review,
March 2018 from the Academy of Science of South Africa. The journal currently submits
publications through Turn-it-In Similarity software to detect instances of overlapping and
similar text in submitted manuscripts.

See the Journal of Consumer Sciences publication Ethics and Malpractice Statement

Corrections and retractions policy

The Journal of Consumer Sciences will correct errors in manuscripts that have been
previously published through and online notice in any of the following categories:

Publisher corrections: The Journal of Consumer Sciences will correct an important error
made by the journal that may influence the publication record or scientific integrity of the
manuscript or the reputation of the authors or the journal.

Author corrections: The Journal of Consumer Sciences will correct an important error made
by the author(s) that may influence the publication record or scientific integrity of the
manuscript or the reputation of the authors or the journal.

Retraction: The Journal of Consumer Sciences will retract a manuscript if notified of invalid results.
Authors will be required to sign a retraction in which the error is specified thereby stating how the
conclusion are affected and submit the statement for publications. Any disagreement between authors
will be considered by the editor and consulted through independent referees to ensure an adequate
amendment appropriate for the retraction is published.

Copyright policy
See the Journal of Consumer Sciences publication Ethics and Malpractice Statement
Advertising policy

The Journal of Consumer Sciences does not allow any advertisements of any kind to be published in
the journal.

Preprints policy

The Journal of Consumer Sciences does not publish any versions of the accepted manuscript in any
form. The only version of the manuscript that will be available is the final online version published
on the AJOL site where the journal is located. Manuscripts are open access and immediately
available after publishing. Refer to Publication Procedure.

Peer Review policy
See the Journal of Consumer Sciences publication Ethics and Malpractice Statement
License agreement

Authors submitting a manuscript to the Journal of Consumer Sciences certify that:
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a) The submitting author has been authorised by the co-authors to enter into the needed
agreements on behalf of the authors

b) The submitting author confirms on behalf of the submitting author and co-authors that:

a. The manuscript is original, has not been submitted to another journal in the time it is
submitted to the Journal of Consumer Sciences, is not under consideration by another
journal nor does the submission infringe any existing copyright or any other third-
party rights;

b. The submitting author and co-authors are the sole author(s) of the manuscript and
have the authority to enter into this agreement and the authority to grant the rights as
authors and copyright owners to the Journal of Consumer Science and therefore not in
breach of any other obligation;

c. The submitted manuscript contains nothing unlawful, libellous, or which would, if
published, result in a breach of contract or of confidence;

d. The author(s) has/have taken care to ensure that the integrity of the article is upheld.
To the knowledge of the author(s) all statements contained in the manuscript are
factual and true and if followed accurately, will not cause any injury, harm, illness or
damage to the user.

c) The submitting author and all co-authors, agree that the manuscript, if editorially accepted for
publication, shall be licensed under the Creative Commons Attribution License 4.0 found at
http://creativecommons.org/licenses/by/4.0/legalcode. For publication in the public domain
the manuscript shall be released under the Creative Commons 1.0 public Domain Dedication
waiver found at http://creativecommons.org/publicdomain/zero/1.0/legalcode. Sections a)
and b) of this agreement shall fully apply and prevail regardless of whether the manuscript is
publisher under Creative Commons Attribution License 4.0 or the Creative Commons 1.0

Public Domain Dedication waiver.

d) By submitting a manuscript, the author(s) may retain some rights to the published
material such as deposit in an open access repository, publishing on the authors
website, providing copies to colleagues/students and others. In case of publication
authors permit the wuse of their work wunder a CC-BY license
[https://creativecommons.org/licenses/by/4.0/], which allows others to copy, distribute

the work as well as to adapt the work and to make commercial use of it.

and transmit

e) The submitting author and co-authors agree that, if the article is accepted for publication in
the Journal of Consumer Sciences, data included in the article shall be made available under
the Creative Commons 1.0 Public Domain Dedication waiver, if required or unless otherwise
stated. Sections a), b), d) and c) of this license agreement shall apply and prevail.

End of agreement
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